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FT1391 - Helicopter. 
$5.80 ea. boxed.
FT1400 — Helicopter Set. 
$9.55 ea. boxed.
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Flying Tigers Toys by Tonka
Tonka Toys, world famous for their sturdiness, now include a helicop­

ter, truck and forklift with distinctive Flying Tigers markings. The toys, 
recently introduced on the retail market, are available by mail at special 
prices to Flying Tigers. Buy the set of three or the helicopter alone.

Domestic employees can use merchandise order form #3251 available 
at headquarters in the Credit Union and Employee Benefits and from 
Benefits Coordinators in field locations. Order from the company listed 
on the form. Items must be shipped to addresses other than Flying Tigers 
facilities. At no time is the merchandise company to be personally visited 
or called. Average continental U.S. shipping charges have been built into 
the price of the items. A nominal handling charge of $1 must be added to 
each order under $50. Group orders over $50 will save this handling charge.

Because of customs matters and other complications, specific overseas 
order and delivery procedures have been established with Flying Tigers 
locations outside the U.S. Overseas employees should consult their mer­
chandise program representative.

*Prices are below retail and incorporate shipping costs. You may find these 
toys at even lower prices at discount and factory outlet stores.
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OUR COVERS
Back: “Baby Il’s Cold Up Here” 
— In the mid-fifties, Flying Ti­
gers headed north to the cold 
country of the Arctic Circle to 
participate in the now historic 
Dewline project—construction 
of the Distant Early Warning 
Line providing radar warning of 
approaching enemy aircraft. 
The airline flew in supplies, 
and though no Flying Tigers 
lives were lost, a few planes 
went down in the treacherous 
terrain. On our back cover the 
four “Eskimos” bundled against 
the weather in Churchill, Can­
ada are Flying Tigers mainten­
ance men headed out to rescue 
a downed DC-4 in 1956. In the 
center, 1-r, are current Tigers 
Don Eatchel, weld and machine 
shop foreman, and Chuck 
Steeves, senior director-engin­
eering. On the left is Frank 
Geist; at right, Bob Oppegard. 
(Story on Page 2.)

Tigereview is produced by the 
Public Relations Department of 
Flying Tiger Line, 7401 World 
Way West, Los Angeles Interna­
tional Airport, P.O. Box 92935, 
Los Angeles, California 90009.

iNissen Davis 
Vice President, 

Public Relations
Colleen Ferguson 

Editor
Flying Tiger Line is a Tiger 
International Company.
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Domestic Schedule 
Gets Three New 
Prime-Time Flights

on our new president,

Norah’s First to 
Fly the “Big Jets”

Norah O’Neill, Flying Tigers' 
first female jetfreighter pilot, who 
joined the airline in December, 
1976, has advanced to the posi­
tion of First Officer. The promo­
tion makes her the nation's first 
woman actually flying four-engine 
or "big jet" aircraft for a scheduled 
airline.

O'Neill, pictured above in the 
cockpit, flies the airline's stretched 
DC-8 aircraft, generally classed in 
size with the DC-10, L-1011 and 
A-300 widebody aircraft in terms 
of capacity. The passenger version 
of the stretched DC-8 carries up to 
250 people and the cargo version 
more than 110,000 pounds.

Tigereview will feature Norah 
and the airline's four other women 
pilots — currently Second Officers 
flying as flight engineers — in an 
upcoming issue.

Joe Healy Named President
Thirty-year Flying Tigers veteran 

Joseph J. Healy has been named presi­
dent of the airline. Announcement was 
made by Chairman Wayne Hoffman fol­
lowing action by the board of directors 
on September 13. Healy had been ex­
ecutive vice president-chief operating 
officer of the airline since 1974.

Hoffman, chairman of the airfreight 
line as well as chairman and chief ex­
ecutive officer of the parent company, 
Tiger International, served as president 
of Flying Tigers following the death of 
president and founder Bob Prescott 
earlier this year. Until his death, Mr. 
Prescott was the airline’s only president 
through its 33-year history. As Flying 
Tigers’ new president, Healy will report 
to Tom Grojean, president of Tiger 
International.

For a profile 
see pages 8-9.

MAC Awards
$27.4 Million Contract

Flying Tigers has received a $27.4 
million contract from the United States 
Air Force’s Military Airlift Command for 
cargo and passenger service during fiscal 
year 1979, starting October 1, 1978.

Senior Vice President William Gel­
fand indicated that Flying Tigers’ share 
of the Air Force’s $107 million basic 
contract amounts to 25.6 percent, up 
significantly from 1978’s 20.5 percent. 
He said that the total contract repre­
sent’s MAC’S fiscal year’s international 
“fixed buy,” which constitutes the ma­
jor amount of its total projected com­
mercial airlift requirements for the year. 
Adjustments are made as additional 
projections become firm military re­
quirements.

MAC annually negotiates airlift con­
tracts for the entire Department of De­
fense, based on established Civil Aero­
nautics Board rates. Commercial airlines 
airlift about 90 percent of MAC’S pas­
sengers worldwide.

Each carrier awarded a MAC airlift 
contract is a member of the Civil Re­
serve Fleet (CRAF), a group of 21 civi­
lian airlines that commit certain aircraft 
to national defense. In the past 26 
years, Flying Tigers has pledged its en­
tire fleet to CRAF for immediate emer­
gency airlift requirements.

Pilot Killed in PSA Crash
Flying Tigers Second Officer An­

thony Poli was killed in the crash of 
PSA’s flight #182 September 25 in San 
Diego, California. Poli was returning 
home following his first flight as a Fly­
ing Tigers crew member. Please see In 
Memoriam, inside back cover of this 
issue.

Flying Tigers has introduced three 
new prime-time flights to its daily do­
mestic schedule linking the Northwest 
to the Southeast and Texas with New 
York via Chicago.

A stretched DC-8 jetfreighter will de­
part Seattle Monday through Friday at 

■ 10:55 p.m. and arrive in Chicago at
4:50 a.m.

The flight continues to Atlanta, de­
parting Chicago at 6:20 a.m. and arriv­
ing at 8:55 a.m. It leaves Atlanta at 
9:55 a.m. and terminates in Charlotte 
at 10:45 a.m.

Vice President-Western Region Mike 
Gurley pointed out: “Shipments from 
the Northwest can also be immediately 
transloaded at our Chicago hub to flights 
destined for the Southwest and the 
East Coast.”

Flying Tigers also offers a daylight 
weekday flight from Seattle to Chicago, 
with through service to New York.

Inbound, the airline provides sche­
duled, prime-time service Tuesday 
through Saturday from Philadelphia to 
Seattle with an intermediate stop in 
Chicago. The stretched DC-8 jetfreighter 
departs Philadelphia at 1:30 a.m., ar­
rives in Chicago at 2:30 a.m., leaves 
at 4:15 a.m. and terminates in Seattle 
at 5:55 a.m.

A second flight departs Philadelphia 
Tuesday through Friday at 11:00 a.m., 
lands in Chicago at noon, leaves at 
2:00 p.m. and arrives in Seattle at 
4:00 p.m.

The airline has also extended its 
weeknight airfreight service from Dallas/ 
Fort Worth and Houston to New York 
with its present prime-time flight to 
Chicago continuing to John F. Kennedy 
International Airport.

The stretched DC-8 departs Dallas/ 
Fort Worth at 10:00 p.m. and arrives in 
Houston at 10:50 p.m. It departs at 
11:50 p.m., arrives in Chicago at 2:00 
a.m., departs at 3:00 a.m., and arrives 
in New York at 6:20 a.m.

The flight introduces prime-time ser­
vice between Chicago and New York, 
operating Tuesday through Saturday, 

j The new prime-time flight increases 
the airline’s service to New York to 
three nonstop flights daily. Boston and 
Philadelphia each are served by Flying 
Tigers with nonstop jetfreighter service 
five days a week.

Ramp preparation work is now un­
derway preceding groundbreaking for 
Flying Tigers’ new terminal facilities at 
the Dallas/Fort Worth Airport in late 
November and at Houston Intercontin­
ental Airport in early December. Equip­
ment and facilities, when completed, 
will represent investments of approxi­
mately $1.5 million in Dallas and $2.8 
million in Houston.



On this page, elated Flying Tigers 
wave on 010 as it lifts off an Arctic 

runway and heads home to California.

Memory photos from '56, above, 
top to bottom: • A lot of work!
• Headed out to the "hangar."

• "Home, Sweet Home."

There are strange things done in the 
midnight sun

By the men who moil for gold;
The Arctic trails have their secret tales 

That would make your blood run 
cold;

The Northern Lights have seen queer 
sights,

But the queerest they ever did see, 
Was that night on the marge of Lake 
Lebarge,

I cremated Sam McGee.

iRmOTWina tihk ©gwILiiitw
When poet Robert W. Service wrote 

those lines around the turn of the cen­
tury, Sam McGee’s legendary crema­
tion may well have been the most im­
pressive thing to happen in the glow of 
the Northern Lights; but then, they 
hadn’t yet had a chance to witness Fly­
ing Tigers’ own brand of heroics per­
formed in North America’s ominous 
Arctic in the mid-1950s.

It all started when the U.S. govern­
ment began construction of a “radar 
fence” along the Arctic Circle to warn 
against approaching enemy aircraft. 
Project 572 — better known as the Dew­
line, for Distant Early Warning Line — 
called for construction of 50 radar in­
stallations along a barren 3,000-mile
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Among those who helped Senior Director-Maintenance John Dewey prove 
that it could be done — that C-54 #010 could be repaired and flown out of 
the Arctic wilderness — were, standing l-r, Dan McDonald; Captain Oakley 
Smith; Bob Oppegard; Don Geist; Willis Skaggs; Charles Pryor; Dale Fogel; 
and Frank Geist; seated, l-r, Joe Bentley, Mourad "Moose" Boyajian; Al Cor­
mier; and Chick Hambright.
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At left: Willis Skaggs breaks up 
after opening a special "nostalgia 
gift"presented to him at the 
dinner — a green, pickled egg. 
Above right: Among the many 
door prizes raffled off at the event 
was a decorative Mexican sombrero. 
Al Cormier, left, presents the prize 
to winner John Munoz.

frontier from Alaska to Baffin Island. 
The project, completed in a scant 32 
months, remains today one of the 
world’s unsung technical accomplish­
ments — just the sort of job you’d ex­
pect the fight-on Flying Tigers to have 
been involved in.

And involved they were, helping to 
transport supplies and equipment into 
the remote construction sites. The fly­
ing was treacherous, at best, and al­
though no Flying Tigers pilot? were lost 
or seriously injured, some of their air­
craft were; but such seemingly dismal 
developments gave rise to a whole new 
set of success stories for Flying Tigers, 
with the robust teams of maintenance 
men who braved the frozen elements 
to salvage some of the downed aircraft 
that others would have written off in 
the losses column.

A number of those men, including 
some of the pilots who flew the re­
paired planes out, got together recently 
to swap stories and celebrate their Arc­
tic adventures of more than 20 years 
ago. The group, most of whom are still 
employed with the airline, met for din­
ner on the tenth floor of the Robert W. 
Prescott headquarters building, where 
they talked over old times, and with 
the help of a slide show, relived the 
sub-zero temperatures, the wicked winds, 
the Spartan living quarters and the end­
less incidents that made their undertak­
ings some of the most colorful in the 
airline’s history.

Among the more talked about ven­
tures was the case of a DC-4 numbered 
010. The plane had crash-landed in in­
clement weather at Site 31, and although 
the crew walked away from it, the air­
plane was judged a total loss. An insur­
ance adjuster, accompanied by John 
Dewey, today senior director-mainten­
ance, traveled to the crash site where 
he confirmed the verdict and settled for 
$500,000.

Back home, Dewey got to thinking 
about 010 and shared his ideas with the 
airline’s management. As a result. Fly­
ing Tigers bought the crippled aircraft 
back from the insurance company for 
parts and scrap value of $115,000, and 
Dewey headed north again with a team 
of crack mechanics. Armed with parkas, 
snow glasses, survival kits and ingenuity, 
the team set up accommodations in 
small, portable huts and went to work 
on 010. Ten days later the “total loss” 
was towed to a landing strip and flown 
home to Burbank.

There were other mechanical coups, 
like the C-46 Commando that was re­
paired and flown out hours before the 
ice upon which it had come to rest 
broke up in the warm spring weather.

The stories that go along with these 
and other achievements on the Dewline 
are both colorful and heartwarming. 
More than that, they are measures of 
the people who have woven the fabric 
that today makes up the world’s largest 
airfreight airline.

Al right are some snaps from the 
Dewline reunion.

Above left: Others who drew Dewline duty were, standing l-r, Dusty DeSte­
fano; Robbie Robinson; T. Max; A! Penrose; Ed Abraham;and Don Torger­
son; and John Munoz, seated in front. Above right: Part of the "rescue party" 
in another critical recovery of a C-54 were, l-r, "Captain" Howard Howell; 
Chuck Steeves; Dale Fogel; and Joe Pallotti.
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Levies

"HOW TO 
Ship 
seafood 
From 
Alaska"

Flying Tigers Booklet Helps Seafood Shippers
An Alaska seafood processor has 

10,000 pounds of freshly caught sal­
mon which must reach hungry Japanese 
diners within 48 hours. Airfreight solves 
the time problem, but how should the 
delicate shipment be properly handled 
and packaged for air transportation?

Suggested procedures for the hand­
ling of fish, fish byproducts, and Crus­
tacea for airfreight shipments from 
Alaska to Asia and the lower 48 states 
are outlined in Flying Tiger Line’s 
handy new booklet entitled, “How to 
Ship Seafood From Alaska.”

“Fresh fish must be handled care­
fully from the time it is brought out of 
the water until it is boarded on the air­
craft,” explained Doug Shaw, Flying 
Tigers’ general manager for Alaska. 
“This booklet contains practical sug­
gestions to ensure that the shipper will 
have the highest quality product avail­
able when the seafood shipment arrives 
at its destination.”

Flying Tigers has been developing 
airfreight programs in conjunction with 
the Alaska seafood industry since the 
airline began service to and from the

Latest Looks from 
Levi Strauss Get There 
Faster by Flying Tigers

The jeans style of sportswear, a 
trend for several years, shows little sign 
of fading from the fashion scene.

Demand for pants, shirts, jackets, 
vests, and sweaters in a variety of styles 
and fashioned out of popular fabrics, 
keep the Jeans Division of Levi Strauss 
& Company, the world’s largest cloth­
ing manufacturer, constantly moving.

“To meet customer demands,” said 
Robert Longabaugh, traffic manager of 
Levi’s Florence, Kentucky distribution 
center, “we ship up to a quarter of a 
million pounds of merchandise a day 
from Florence to outlets all over the 
United States and the world.”

In explaining Levi’s large daily ship­
ments out of this midwestern center, 
Longabaugh stressed the use of air­
freight in meeting commitments and 
the importance of the service Flying 
Tigers now offers out of the Greater 
Cincinnati Airport.

“Before Flying Tigers started service

This booklet contains suggested procedures for 
the handling of fish, fish byproducts, and 
Crustacea for airfreight shipments to Asia and to 
the Lower 48 states. Currently effective rates to 
major international and domestic gateways are 
also included.

In order to serve the Alaskan seafood industry 
better. Flying Tigers Anchorage terminal 
personnel are prepared to assist you in 
preparing your consignments for shipment. The 
Anchorage terminal also has refrigerated 
storage capability for your frozen or chilled 
seafood products.

W8Edition

northern state. Flying Tigers began 
Alaska-Asia service late last year after 
receiving the go-ahead from the Civil 
Aeronautics Board, and began serving 
markets between Alaska and the lower 
48 states in January following domestic 
airfreight deregulation. Previously, the 
airline was only permitted to refuel and 
transload in Alaska.

Shaw reported that over 2.5 million 
pounds of salmon and salmon roe will 
be transported via airfreight from Alaska 
to Asia this year. “We expect over 6 
million pounds of seafood to be carried 
from Anchorage to the lower 48 states,” 
he said. “With such a tremendous 
amount of time-sensitive products, it is 
important that shippers and fish proces­
sors properly package these shipments 
to avoid costly delays.” Shaw also 
noted that Flying Tigers’ Anchorage 
terminal has refrigerated storage cap­
ability for frozen or chilled seafood 
products.

The handy reference booklet, distrib­
uted free by the airline’s Anchorage of­
fice, contains current airfreight rates to 
major international and domestic gate­
ways.

• k
, ■ V- 
•l *



Keeping Cool with Airfreight
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here,” he said, “we lacked sufficient lift 
capability to move our merchandise in 
large quantities. Large shipments had to 
be broken into several small loads and 
transported in the belly compartments 
of passenger aircraft. Now volume ship­
ments of up to eight and ten thousand 
pounds can be easily moved at any one 
time.”

Flying Tigers, which starts jetfreighter 
service to and from Cincinnati in July 
this year, offers shippers inbound and 
outbound flights Monday through Fri­
day, providing overnight access to do­
mestic markets and second-day service 
to Asia. Levi took advantage of the air­
line’s inaugural flight with major ship­
ments to its domestic markets.

Levi’s Jeans Division carries approxi­
mately 500 individual items in its prod­
uct line, manufactured in 35 plants 
throughout the country. On comple­
tion, the line is consolidated in one of 
two distribution centers: Florence, Ken­
tucky or Henderson, Nevada. Here, the 
items are reshipped to both domestic 
and overseas customers.

Longabaugh predicts that the new 
lift capabilities being offered by Flying 
Tigers may alter the Florence center’s 
marketing, philosophy. “Until now,” 
continued Longabaugh, “we would 
have to refuse a customer’s order re­
questing large quantities of Levi jean 
merchandise within 24 hours, because 
we had no way of getting that much 
stock to him. The ability of Flying 
Tigers to handle large volumes over­
night will enable us to meet these de­
mands, whether in the Midwest, Pacific 
Northwest, Alaska, Hawaii or whatever.”

Ready to fly — Wiley Banks, left, traffic manager for Servidyne, Inc. of Atlanta, 
Georgia, and Jeff Bickerton, Flying Tigers sales representative, finalize the air ship­
ment of a rebuilt 1,640-pound Chrysler air conditioning compressor.

First flight fashions — Prior to loading 
Levi Strauss' first shipment via Flying 
Tigers, Robert Longabaugh, left, traffic 
manager of the clothes company's Flor­
ence, Kentucky distribution center, 
shows samples of the line to Bob Hull, 
Flying Tigers' regional sales manager in 
Cincinnati.

When complex air conditioning sys­
tems quit churning out the tons of cool 
air needed to survive a hot midsummer 
afternoon, productivity quickly grinds 
to a halt in industrial plants, office 
buildings and institutions.

The prospect of a costly air condi­
tioning failure haunts building mana­
gers everywhere, prompting diligent at­
tention toward preventive maintenance 
and standby plans to immediately re­
place malfunctioning equipment. Shar­
ing the burden of responsibility are 
companies like Servidyne, Inc., an 
Atlanta-based firm with offices in 13 
other major cities in the United States.

Servidyne provides maintenance and 
rebuilt units for heavy-duty air condi­
tioning systems. Because its customers 
are forever looking at the clock, Servi­
dyne frequently ships by air, especially 
now that domestic air-cargo deregula­
tion has brought Flying Tiger Line into 
Atlanta with scheduled all-cargo flights.

“Before Flying Tigers began serving 
the South earlier this year, our air­
freight options were limited,” said 
Wiley Banks, Servidyne’s long-time 
traffic manager. “Now, in most cases, 
we can anticipate overnight delivery to 
customers anywhere in the nation.”

Flying Tigers began jetfreighter ser­
vice to Atlanta in April this year fol­
lowing the passage of legislation last 
November deregulating air cargo in the 
U.S.

Because Servidyne shipments are 
high-density (heavy) freight and often 
oversized, passenger aircraft cannot 
transport the bulk of these orders be­
cause of the volume of luggage in belly 
compartments. “Even when a combina­
tion carrier has flights to a given des­
tination, chances are they do not leave 
late at night when Servidyne needs them 
most,” Banks pointed out.

Flying Tigers has a stretched DC-8 
jetfreighter departing Atlanta’s Harts­
field International Airport shortly be­
fore midnight each weekday, enabling 
Servidyne to answer a customer’s late 
business day call and to respond by 
scheduling delivery to his location the 
following morning.

“A typical situation where Flying 
Tigers came to the rescue was an urgent 
call from a Servidyne customer in Hous­
ton who needed a 100-ton compressor 
the next day,” Banks recalled. “With­
out their scheduled late-night flight, we 
would not have made the sale. Our cus­
tomer just could not wait. He would 
have had to purchase a much more ex­
pensive new unit, although he wanted a 
rebuilt one.”

Inventory of the major lines — Trane, 
Climatrol, Chrysler, Carrier and numer­
ous others — plus inventory of hard-to- 
find lines are a key reason why custo­
mers in every state do business with 
Servidyne. The company stocks hun­
dreds of compressors up to 125 tons, 
hermetic motors to 500 horsepower 
and several thousand condensor/evapor- 
ator tubes.

As a scheduled airfreight carrier, Fly­
ing Tigers can transport all equipment 
shipped from Servidyne’s huge Atlanta 
plant, including crates containing over 
1,600 pounds of copper tubing more 
than 12 feet in length. Servidyne makes 
frequent shipments of this tubing to its 
customers as well as providing the ma­
terial to field engineers who fulfill year- 
round maintenance contracts.

Tom Trace, southern general mana­
ger for Flying Tigers, said: “Shippers 
rely on our jetfreighter service, as we 
have the capability to handle both out- 
sized shipments and high density prod­
ucts. Small companies and corporate 
giants throughout the South can now 
compete in more domestic and foreign 
markets.”

rs 
! ’
I >' '

r |l
x 1

1 ■ •*? !

—' i—rd



HowTo Get Away To It All/&T3dB

by Barry Wrubcl

i .

• Avoid tight-fitting clothing.

Classic Balinese dance . . . one of most popular attractions for visitors to Indonesia.
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Tips for Staying 
Fresh In Flight

Eurofare Embargo 
Continues

• Avoid prolonged sitting on long 
flights by walking about and 
stretching. This will prevent pool­
ing of blood and swelling in the 
lower extremities.

• Avoid heavy coffee drinking, 
since excess caffeine causes fatigue 
and disturbance of heart rhythm.

• Drink sufficient water to replace 
moisture loss which occurs natur­
ally through the skin and respira­
tion.

Do you find that you’re usually 
all tuckered out after a transcon­
tinental or transoceanic flight? 
Here are a few in-flight travel tips 
that might make for a fresher you 
on the other end of your journey:

Indonesia From ITR
Indonesia Adventure Cruises between 

Singapore, Jakarta and Bali are now 
available for the fall/winter season from 
ITR Interline, Ltd. The cruises, aboard 
Holland America’s Prinsendam are for 
7, 10 or 14 days.

— The full 14-day cruise leaves Singa-

• Brief in-flight naps are advisable 
particularly during night flight. Eye 
shades are very helpful to some in­
dividuals.

• Consume alcoholic beverages 
moderately. Avoid over-indulgence 
and eat sensibly.

• Reduce cigarette smoking to a 
minimum, since carbon monoxide 
build-up in the blood during flight 
may cause many undesirable side 
effects.

The embargo of TWA’s Eurofare, 
originally scheduled to be lifted Octo­
ber 31, has been extended for the re­
mainder of the year. Check with Em­
ployee Benefits for more information 
regarding embargoes.

pore on October 30, November 13, De­
cember 24 and alternate Mondays from 
January 8 through April 16, 1979. The 
cruise goes to Penang (Malaysia), Bela- 
wan and Sibolga (both in North Sumat­
ra), the island of Nias, Jakarta, Bali and 
Surabaya, then back to Jakarta and 
Singapore.

— Passengers on 10-day cruises em­
bark at Singapore on the same dates 
and disembark at Bali.

— Seven-day cruises consist of either 
the Singapore-Jakarta or the Jakarta- 
Singapore segments of the 14-day cruise.

Interline fares per person, double, 
range from $902 to $1476 for 14 days; 
$643 to $1053 for 10 days; and $451 
to $739 for the 7-day cruises.

Reservations and additional informa­
tion can be obtained by calling ITR In-



Brussels' Grand Place.

excursion to

7

1 
■t

«
f

Flying Tiger Employees Federal Cre­
dit Union is located at headquarters on 
the ground floor of the Lo-Tiger build­
ing. Telephone: 63084 or 67450. Mail 
code: KI 7.

EACH MEMBER ACCOUNT

INSURED TO SAOOOO

N C U A

8:30 a.m. to 5 p.m.
8:30 a.m. to Noon 
7:00 a.m. to 5 p.m. 
8:30 a.m. to 5 p.m.
8:30 a.m. to 5 p.m.

DOUARS 
& SENSE
Highlighting seruices available to Flying 
Tigers and their families through the 
Flying Tiger Employees Federal Credit 
Union.

Gireaft Mew Tours
From Caesar MofteSs

Caesar Hotels now offers several new 
tours for interliners:

— The French Riviera and Brussels 
are combined in a nine-day tour, priced 
at $299 per person double. On the 
French Riviera, full-day sightseeing in­
cludes Monte Carlo, Nice, St. Paul de 
Vence and the Picasso Museum in An­
tibes. In Brussels you will visit the Grand 
Place and Common Market and find 
time to shop for Belgian lace. Price in­
cludes round trip airfare, hotels with 
bath, sightseeing, some meals, daily 
continental breakfast and full transfers.

— A Roman Wine Holiday offers in­
terliners the fine foods and wines of 
Italy for eight days. Start your wining 
and dining in Rome, then motorcoach 
your way to Tuscany for a visit to the 
famous Chianti vineyards. This package 
at $269 per person double, includes 
round trip airfare, hotels with bath, 
breakfast daily, four dinners with un­
limited wine, sightseeing and service 
charges.

— Combine Alliens and Vienna for 
another new package. At $329 per per­
son double, interliners can enjoy eight 
days touring ancient and modern Ath­

ens along with the palaces and museums 
of Vienna. Price includes round trip air­
fare, hotels with bath, daily contin­
ental breakfasts, some meals, sightsee­
ing and service charges.

Among Caesar’s new tours are two 
Christmas Shopping Weekends:

— Brussels offers gift ideas including 
exquisite Belgian lace and linen; com­
bine your shopping with some sightsee­
ing to make a perfect five-day weekend 
trip. Departures are until December at a 
price of $166 per person double.

— In Tunisia, Africa explore the na­
tive shops in the city of Tunis for ex­
cellent bargains in native handicrafts, 
such as tapestries, carpets, ceramics, 
leathergoods, silver jewelry and works 
in brass and enamel. Priced at $199 per 
person double, departures are through­
out November and December.

Both five-day weekends include round 
trip airfare, hotel with bath, daily break­
fast, some meals, sightseeing and service 
charges.

For more information on these and 
other vacations, contact Caesar Hotels, 
Interline Vacation Department, 7730 
Forsyth Blvd., St. Louis, Missouri 63105, 
or call (314) 727-1503.

REMEMBER . . . For the proper 
forms to use, procedures to follow 
and up-to-date information on tra­
vel benefits, check with Employee 
Benefits or your Benefits Coordin­
ator. All Flying Tigers reduced-rate 
travel starts there.

Note — The new hours for Em­
ployee Benefits headquarters off­
ice are:
Monday: 
Tuesday: 
Wednesday: 
Thursday:’ 
Friday:

terline, Ltd., toll-free at (800)223-9815 
(from everywhere in the U.S. except 
New York Stale, Hawaii and Alaska) or 
by contacting its offices at 39 West 
55lh St., New York, N.Y. 10019:9800 
S. Sepulveda Blvd., Los Angeles, CA 
90045; or Airport Marina Hotel, Dallas/ 
Fort Worth Airport, Dallas, Texas 75261.

China: An ITR First
The first offerings for interliners of 

tours to the People’s Republic of China 
have been arranged by ITR Interline, 
Ltd. All tours depart weekly from 
Hong Kong through 1979, and include 
transportation within Asia, accommo­
dations and meals in China, as well as 
accommodations in Hong Kong for a 
mandatory four-night stay for final visa 
application processing prior to entering 
mainland China.

— Two four-day Canton weekend 
tours are priced at $399 per person 
double. Both include extensive sightsee­
ing in Canton and an excursion to 
Fushan City.

— Canlon-Kweilin-Nanning are fea­
tured for 10 days at a cost of $750. 
You’ll see Hidden Dragon Cave and Re­
possessed Pearl Cavern.

— A Peking-Tokyo tour of eight days 
is offered for $1350 per person with 
visits to Chairman Mao’s Mausoleum 
and The Great Wall of China.

For detailed informalion, contact the 
Los Angeles office of ITR Interline, 
Lid., 9800 S. Sepulveda Blvd., Los An­
geles, CA 90045. Telephone: (213) 
549-5320.

Why Pay More?
When you buy a television set, freezer, 

refrigerator or other item on a revolving 
charge account and take a number of 
months to pay, Chances are you pay I'A 
percent a month for credit. That’s an 
Annual Percentage Rate of 18 percent.

The same high rate usually applies to 
everything you charge to your revolving 
charge account at a store (with extended 
payments), and they often apply to 
“revolving credit” extended by com­
mercial banks.

On the other hand, did you know 
that when you do your borrowing the 
credit union way, you never pay more 
than 1 percent a month? That’s an An­
nual Percentage Rate of 12 percent . . . 
and there are no extra or hidden charges, 
such as fees for investigating your credit 
or handling your loan.

There are many reasons why “easy 
credit” costs more. Stores that sell fur­
niture, appliances, jewelry and other ar­
ticles often price their merchandise to 
sell on long, “easy” terms. Needless to 
say, the prices include a generous mark­
up for such costs as bookkeeping, col­
lections, credit losses and overhead. 
You can often save a great deal by 
shopping around to get the best cash 
price and arranging a loan at your 
credit union so you can pay with cash.

When you need money for any rea­
son, try the credit union. For accumu­
lated bills, to take care of dental or 
medical expenses, pay taxes or insur­
ance premiums, buy a car or television 
set, pay off a revolving charge account, 
enjoy a fine vacation — in short, for al­
most anything, let your Flying Tiger 
Employees Federal Credit Union help.
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Featured on the cover of 
Air Transport World 

magazine, June, 1972. Above: Healy says hello to 
another tiger at the dedication 
of the Hi-Tiger building in 
Los Angeles in 1974.
At left: A young Joe Healy 
in Newark, circa 1950. 
Typically, Healy was on the 
job hours after a visit to the 
dentist that included five 
extractions!

Right: Flying Tigers' new 
president with Flying Tigers' 
first president. Bob Prescott, 
right, gives Healy his 25-year 

plaque at 1973 Silver Tiger 
dinner.

Below left: Healy, seated 
center, with colleagues, circa 

1955. Standing at right is 
Paul Stokes, today vice 

president-Asia; seated left 
is Don Bacon, manager­

operations control. 
Below right: Healy cuts cake 
at 1974 ceremonies in Hong 
Kong commemorating fifth 

anniversary of scheduled 
service in Asia.
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Joseph J. Healy began his Flying 
Tigers career in 1948 as a cargo handler 
at the airline's Newark, New Jersey ter­
minal. Twenty-six years later, at the age 
of 47, he was elected executive vice 
president and chief operating officer. In 
the span of those 26 years Healy cut a 
steady upward path through the organi­
zation, serving successfully as the 
youngest terminal manager in the air­
line at age 24; director of ground oper­
ations; vice president; and senior vice 
president. He has been a member of the 
board of directors since 1972.

In 1973 — his silver anniversary in 
the industry — Joe Healy was honored 
by the Airfreight Motor Carriers Con­
ference as “Airfreight Man of the Year.’’ 
The tribute underscored his leadership 
role in the development of air cargo as 
the fastest growing segment of air 
transportation, and of Flying Tigers as 
the world’s largest airfreight line.

Healy’s Flying Tigers career is marked 
by many milestones. /Is senior vice 
president and later executive vice presi­
dent, he directed the expansion of sche­
duled services to Asia after the airline 
was awarded its transpacific certificate 
in 1969.

In 1972, while he was senior vice



PRESIDENT

Dancing with his wife Audrey.

f
i

Above: Joe talks with the crew during 
a Flying Tigers flight.
At left: Enjoying one of his favorite 
pastimes.

As the airline's new president, Healy signs contract for two new B-747s with Boeing 
Vice President-Sales Clarence Wilde, seated left. Standing l-r are Adron Coldiron and 
Ray McEwen, Boeing; Flying Tigers Wayne Partridge, VP-law, and John McDonald, 
VP-maintenance & engineering; and Tom Grojean, president of Tiger International.

services. Nonetheless, the billowing ter­
minal — which was to serve the airline 
until Newark field reopened some nine 
months later — was in operation less 
than two days after Healy had been 
rousted from his sleep on the eve of 
Newark’s closure.

Healy is currently a member of the 
board of directors of the Air Transport 
Association of America and serves on 
the International Air Transport Associ­
ation's industry policy committee and 
the board of directors of the Airline 
Industrial Relations Conference.

He has served as vice chairman of the 
National Committee of International 
Trade Documentation; a member of the 
International Air Transportation Associ­
ation Traffic Advisory Committee; 
chairman of the board of Bradley Fa­
cilities, Inc.; and a member of the board 
of Air Cargo Inc.

Healy was born in 1926 in Caldwail, 
New Jersey. He and his wife Audrey are 
the parents of six children.

president with responsibility for the 
carrier’s revenue-producing divisions, 
Flying Tigers turned the corner on its 
domestic freight business and showed a 
profit. The airline’s scheduled interna­
tional operations have been profitable 
since their 1969 inauguration.

Under his guidance, Flying Tigers de­
veloped modern freight terminal facili­
ties and a system of regional airfreight 
stations with each operating as an in­
dependent profit center.

Flying Tigers' new president was also 
instrumental in the passage of Federal 
legislation in 1977 which deregulated 
the domestic airfreight industry. This 
new law enabled Flying Tigersand other 
cargo airlines to serve all 50 states, 
Puerto Rico and the Virgin Islands. 
When the law became effective in Janu­
ary, Healy directed the airline's imme­
diate expansion into the southeast and 
southwest United States, as well as the 
inauguration of flights between the 
lower 48 states and Alaska. His outlook 
for Flying Tigers includes expansion of 
services to all the major centers of com­
merce in the United States.

In addition to the quieter accom­
plishments, there's at least one stand­
out story that sticks in every achiever’s 
record. Healy’s came early in his career 
with Flying Tigers. It was in 1952, and 
he had already made his mark in the 
organization, moving from cargo hand­
ler to manager of the company’s im­
portant New York metropolitan area 
terminal in five years. The terminal was 
located in Newark, moved from Teter­
boro, New Jersey. It was February 
when community protest suddenly 
closed the airport at Newark and Healy 
found himself with a real problem: find 
somewhere else to run the vital New 
York operation — fast. Healy learned 
that an old, abandoned taxiing strip at 
New York’s Idlewild International Air­
port on Long Island would be available 
to Flying Tigers for temporary use. Icy 
winds sweeping across from Jamaica 
Bay underscored the only catch: there 
was absolutely no place there to store 
cargo.

Healy was not deterred. He immedi­
ately rented a circus tent and had it 
erected near the strip. Next, he had two 
large trailers moved in to serve as opera­
tions offices. A portable gasoline motor 
furnished electricity to heat and light 
the unlikely makeshift facility, but tele­
phone and teletype were another mat­
ter. Healy would have to ride a scooter 
to a distant airport building for those
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Getting Set for ’79

Marketing Managers Plan for Banner Year
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In Boston for the marketing managers' planning meeting were, back row, l-r, Charles 
Malone, director-market development; Gene Ochi, marketing manager-Los Angeles; 
Dick Vasen, manager-sales planning; Tom Lewis, director service and sales planning; 
Jack Anderson, marketing manager-Alaska; Aida Maluta, manager-marketing infor­
mation systems; Jack Reardon, marketing manager-Midwest; Dale Greenwood, mar­
keting manager-East; Bruce Schroffel, account supervisor-Keye/Donna/Pearistein 
advertising agency, Los Angeles; Bob Jenkins, marketing manager-San Francisco; 
Skip Dokken, marketing manager-South; Bob Bowen, marketing manager-Northeast; 
and Mike Muller, manager-forecasting and market analysis. Seated in front, l-r. Bob 
Nelson, director-pricing; Deborah Brenner, director-advertising; Cyril Murphy, 
manager-IATA; William Caldwell IV, vice president-marketing; Tom Robertson, 
chairman-Wharton Schoo! marketing department; and Ray Jutkins, vice president, 
Smith & Hemmings direct mail house, Los Angeles.

On the heels of airfreight deregula­
tion ana the airline’s subsequent dyn­
amic expansion in 1978, 1979 could be 
one of Flying Tigers’ most exciting and 
challenging years. It could also be one 
of the airline’s most successful, and Fly­
ing Tigers marketing managers are plan­
ning on that — literally. Marketing man­
agers from around the system met in 
Boston recently to lay the groundwork 
for a comprehensive 1979 market plan.

The meeting, the first of its kind since 
the airline’s new regional marketing sys­
tem has been in place, provided a forum 
for the company’s regional and staff 
marketing managers to discuss corpor­
ate and regional marketing strategies 
for the coming year.

“The regional concept, featuring mar­
keting managers in key regions through­
out the system, is designed to place Fly­
ing Tigers’ marketing management closer 
to the airfreight market,” said William 
Caldwell IV, vice president-marketing 
and chief architect of the new organiza­
tion. “The result is a marketing team 
that is more sensitive and responsive to

the customer’s needs. The Regional 
Marketing Manager’s primary responsi­
bility is to stay in touch with his mar­
ket to identify and develop marketing 
opportunities,” said Caldwell.

Since January, seven regional mar­
keting managers have been named: Jack 
Anderson, Alaska; Gene Ochi, Los An­
geles; Skip Dokken, South; Bob Bowen, 
Northeast; Jack Reardon, Midwest; Dale 
Greenwood, East; and Bob Jenkins, San 
Francisco. Koji Kuroki was appointed 
to the post in Japan last year.

“This is a highly qualified group of 
marketing specialists representing more 
than fifty years of air cargo marketing 
experience,” commented Caldwell. “Fly­
ing Tigers now has the most dynamic 
team of air cargo marketing profession­
als in the business.”

The two and a half-day meeting be­
gan with a brainstorming session de­
signed to generate new service and prod­
uct ideas, such as providing export/im- 
port management consulting services, 
and developing contingency plans to 
address probable environmental actions

at various airports currently utilized by 
Flying Tigers.

Following the brainstorming session, 
the tone of the meeting was set by Pro­
fessor Tom Robertson, Marketing De­
partment Chairman at The Wharton 
School, University of Pennsylvania, con­
cerning the importance of strategic plan­
ning in a deregulated airfreight market.

Caldwell then presented the com­
pany’s marketing goals for 1979, and 
outlined the challenges facing the air­
line in the coming year. Tom Lewis, 
director-service ana sales planning, dis­
cussed the “grass roots” marketing 
strategy for expanding domestic service 
in 1979. “The customer wants reliable 
door-to-door airfreight service,” said 
Lewis. “The ‘grass roots’ strategy is a 
blueprint for providing that service in 
1979.”

On the last day of the meeting, each 
regional marketing manager presented a 
market profile of his region.

A comprehensive information shar­
ing session, the meeting defined the re­
gional marketing manager’s overall role 
as a liaison between the corporate mar­
keting planners and the company’s 
operating units, the terminals.

“Corporate planners — the vice pres- 
dents — set company goals, which are 
passed on to operating units — the ter­
minals,” explained Charles Malone, 
director-market development. “Using 
the company’s goals as reference points, 
the regional marketing managers work 
with the regional vice presidents, gen­
eral managers and sales managers to de­
velop marketing programs and market 
forecasts. The 1979 plans will be re­
viewed by senior Flying Tiger manage­
ment at the composite general mana­
gers’ meeting in October.

“The regional concept, developed 
earlier this year, is based on the recog­
nized need for marketing support at the 
regional and terminal level on a daily 
basis,” Malone said. “Each region now 
has its own marketing expert responsible 
for regional market analysis, pricing, 
promotion, planning and market de­
velopment.” Malone assisted in the de­
sign and organization of the group, and 
also serves as a liaison between the com­
pany and the regional marketing organi­
zation.

“With this type of marketing organi— 
zation, we effect an integrated market— 
ing approach, flexible enough to address 
the personality of each terminal and re— 
gion, yet structured enough to achieves 
the strategic goals of the company,’ 
Malone said.
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Picnics
leans picnic

Above left: ANC employees and their 
families gather around a picnic table. 
Standing at the end of the table is 
Howard Bell, maintenance foreman. 
Seated at the end on the right is 
General Manager Doug Shaw. Above 
right: Maintenance Representative 
Gordon Bergman gets ready to go 
kayaking in the nearby river. At left: 
Chief Operations Supervisor Bob 
LaPole takes a swing.

Anchorage General Manager 
Doug Shaw-takes a turn at bat 
during the day's baseball game.

i ife «Y5Ti

Outing in Anchorage
A lovely August Sunday provided the 
perfect backdrop for the employee picnic 
in Anchorage, Alaska, where a lively 
baseball game was the highlight of the 
day. On this page are a few snaps of 
the Anchorage outing, 
taken by Senior Station l , 
Agent Thad Bushue.
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Batter Up!
Baseball was one of the highlights of the Boston pic­
nic. Here are a few of the players.

■
Eddie Kato, account executive, was one 
of the master chefs of the day, as he 
cooked hamburgers, hotdogs and chick­
en to please everyone's taste.

Photo above left, Louise Gallo, customer 
service representative poses for a picture 
with Operations Supervisor Dennis Carey. 
Photo right, guest Richie DeAmelio, bro­
ther of Lead RSM Tom DeAmelio, catches 
up on news of the day.

s
Above left. Lead Ramp Serviceman Joe Gallo delivers 
the pitch. Above right, RSM Jim Hanley is next up.
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“Clambake” in Boston
There were more than delectable deviled clams to please participants 

at this year’s Boston picnic. Hamburgers, hotdogs, chicken, corn-on-the- 
cob, hot potatoes and homemade baked beans, salads and cakes were 
added for a savory Sunday afternoon at George’s Island, about 45 min­
utes by boat across Boston Harbor. Employees, their families and friends 
enjoyed the food, games and good weather in a setting steeped in history. 
The island is the home of Fort Warren, a Civil War prison and now a his­
torical landmark. The big stone structure is said to be haunted by the 
“Lady in Black” who came to the island to free her husband, but instead 
met her death with him. Island guests have reported seeing her ghost on 
28 occasions in the past 95 years. On these pages, some snaps from a 
great day.

Above left. Senior 
Operations Supervisor 
Eddie Reardon takes a 
turn at bat. Above right, 
Reardon's wife Alice has 
a "word" for the 
pitcher. At left, Ginny 
Tortorelh takes a swing. 
Catcher is Richie 
DeAmelio, brother of 
L RSM Tom DeAmelio.

i A

Clockwise from photo left, Tom DeAmelio, 
lead RSM, left, and Donald MacKenzie, op­
erations supervisor; Manager Terminal Ser­
vices John Tortorelli, left, and Lead RSM 
Joe Gallo; Tako Kato, son of Eddie Kato, 
with Clerk Robert Yoneda.
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Above, guests Jack Sardmo, left, 
and Bob Kobierski help themselves 
at the barbeque. Photo right, Ray 
Jandello, left, Lead RSM Bob Mc­
Donald and Traffic Agent Jim An­
drea.

&

Among the horseshoe 
enthusiasts were, top, 
guest Bernie Carey; 
center left, l-r, RSMs 
David LeBlanc and 
Phil Madden; a guest, 
center right; and below 
left, guest Frank 
Nepolitano and his son.

At left, RSM 
Ralph "Tiny" 
Desimone.

I
With hotdog and punch in hand, one young picnicker 
heads for a shady spot. At right, Barbara La Blanc, wife of 
part-time RSM David LaBlanc.
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Horseshoes
Horseshoe pitching was 
popular with the Boston 
picnickers. At right and 
below, a few pitchers show 
off their style.

11

Above, Heather Carey, daugh­
ter of Operations Supervisor 
Dennis Carey, and Jamie An­
drea, son of Traffic Agent Jim 
Andrea, enjoy the fine picnic 
food. At left, Andrea's wife 
Cathy and son.

A few Flying Tigers from around the system 
were on hand, including, l-r, Linda Stuve, 
supervisor-customer service, JFK; Joni Baldi, 
customer service representative, SFO; Wayne 
Lashley, customer service representative, 
JFK; Rich Neill, customer service represen­
tative, Denver; guest Linda Holden and 
Boston customer service representative Pat­
ricia Shaw.
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