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MarchJanuary

April May

July September

NovemberOctober December

★★★

24 new pilots hired; total of 52due 
by March.

New “identity” ad 
campaign is 
launched.

Service inaugurated to San Juan, 
Puerto Rico.

Headquarters 
Hi-Tiger building 
dedicated to 
Bob Prescott.

Singapore service 
is inaugurated.

Joe Healy named 
president of 
Flying Tigers.

★★★
Wayne Hoffman receives Salzberg 
Award.

***
Another DC-8-63F is purchased.

★★★
Operations commence at Japan’s 
new Tokyo International Airport, 
Narita.

★★★
Service inaugurated to Atlanta, 
Charlotte.

Service inaugurated 
to Houston and 
Dallas/Fort Worth.

Founder and 
President 
Bob Prescott 
dies.

★★★
Wayne Hoffman named president 
of the airline; Tom Grojean 
named president of Tiger 
International.

Diana “Ace” Abramson hired as 
airline’s first female aircraft 
mechanic.

★★★
Flying Tigers begins “supermarket” 
charter flights carrying grocery 
items from Seattle to the Mideast.

Anniversary of Domestic 
deregulation of air cargo.

★★★
Flying Tigers files with the CAB 
for rights to serve London, England.

Flying Tigers-sponsored car comes 
in third at Macao Grand Prix race 
in Asia.

Fleet expansion announced; five 
DC-8-61 aircraft to be acquired.

★★★
Service inaugurated between Alaska 
and the lower 48 states.

August

***
Two new B747s ordered from 
Boeing; delivery set for 1979.

★★★
Non-stop service between SFO and 
JFK inaugurated.

Domestic system reorganized into 
four regions; regional vice president 
named for each.

★★★
Flying Tigers passes PanAm as the 
free world’s largest airfreight carrier.

Airline announces the lowering of 
domestic container rates.

200 new pilots hired during 1978, 
and a total of more than 1000 new 
employees.

Flying Tigers leases B747 
jetfreighter from World Airways.

★★★
Service inaugurated in Cincinnati.

***
Six sons and daughters of employees 
receive Peter Prescott Scholarships.

Airline receives $27.4 million fiscal 
1978-79 MAC contract, up over 
last year.

■

June

i R
★★★

Historic sharklift: Flying Tigers 
charter carries 55 live sharks from 
Florida to California.

Norah O’Neill promoted to first 
officer; first woman in U.S. to fly 
“big jets.”
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Tigereuiew is published month­
ly by the Public Relations De­
partment, Flying Tiger Line, 
7401 World Way West, Los An­
geles International Airport, P.O. 
Box 92935, Los Angeles, CA 
90009.

ognizes the growing demand for addi­
tional airfreight service between the 
Piedmont region, Chicago and the West 
Coast.”

With Chicago’s O’Hare Airport serv­
ing as a hub for Flying Tigers’ domestic 
and international traffic, Tufts said 
Carolina shippers can also continue to 
use the daytime flight for overnight de­
livery to other cities in the United States 
and second day service to Asia.

The stretched DC-8 jetfreighter de­
parts Charlotte at 12:20 p.m., arrives in 
Chicago at 1:10 p.m., departs Chicago 
at 2:15 p .m. and arrives in San Francisco 
at 4:55 p.m. Tuesday through Friday.

Flying Tigers also serves Charlotte 
with prime-time service with stretched 
DC-8 jetfreighters departing at 1:40 a.m.

The airline’s inbound flights arrive in 
Charlotte at 11:20 a.m. and 12:40 a.m.

Mike Rooney, Flying Tigers’ regional 
sales manager for Charlotte, said the 
growth of air cargo in the Carolinas has 
been “substantial” since Flying Tigers 
inaugurated service to and from Char­
lotte last March. Scheduled all-cargo 
service was introduced by the airline 
following Congressional deregulation of 
the domestic airfreight industry in 1977.

He credited part of the growth to 
Flying Tigers’ introduction of scheduled 
truck service to enable shippers in other 
Carolina markets to connect with the 
airline’s Charlotte flights. Surface trans­
portation covering the Greensboro and 
Raleigh-Durham areas began last No­
vember.

New South/West Coast Services
Flying Tigers has introduced a num­

ber of new scheduled domestic airfreight 
services, including extension of daylight 
service from Charlotte to San Francisco 
(the flight previously terminated in Chi­
cago); and nonstop flights from Los An­
geles to Atlanta.

Charlotte-SFO
Jay Tufts, Southern region vice presi­

dent, said the airline’s expanded route 
from Charlotte to San Francisco “rec-

Sales Training Set 
for ’79.................

Christmas Parties:
HDQ/LAX...............
Tiger Cubs...............
Passenger Service . .

Hot Air Balloons 
Get a Lift............

Flying Tigers Share 
White Water Thrills.

Nissen Davis 
Vice President, 

Public Relations
Colleen Ferguson

Editor
Flying Tiger Line is a Tiger 
International Company.

New Door-to-Door 
Program Launched; 
Rates Reduced.

Without imposing size or weight re­
strictions, Flying Tigers has introduced 
a new door-to-door domestic airfreight 
program with rate reductions up to 25 
percent.

President Joe Healy said the reduced 
rates should encourage shippers to make 
greater use of the airline’s pick-up and 
delivery service, saving both money and 
time.

Healy said that a 25-pound package 
picked up in Anaheim, California, and 
delivered to Loveland, Ohio, will now 
cost a shipper $47.10 compared to 
$60.57. Shipping the same size package 
today from Rockford, Illinois, to West 
Chester, Pennsylvania, costs $27.72 as 
opposed to $33.40. The cost of air­
freighting a 25-pound package from 
Long Island City, New York, to Mill 
Valley, California, has dropped from 
$41.15 to $35.11.

Healy noted that increased emphasis 
on pick-up and delivery was a natural 
result of last year’s deregulation of the 
air-cargo industry.

“Now that we provide broad geo­
graphic coverage, shippers can call on a 
single carrier to pick up packages des­
tined to virtually anywhere in the coun­
try, with no size or weight restrictions 
imposed,” he said.

“Since air-cargo deregulation, Flying 
Tigers has witnessed an increasing de­
mand for reliable door-to-door service 
for ail types of time-sensitive ship­
ments,” said Vice President-Marketing 
Bill Caldwell. “Shippers will benefit 
now from the airline’s further diversifi­
cation of services and price options.”

Caldwell pointed out that the new 
tariff will decrease the cost of door-to- 
door shipments of packages under 200 
pounds; increase the airport-to-airport 
charges for these shipments; reduce the 
overall cost of shipping containers that 
are more densely packed, and cancel 
3,000-pound bulk general commodity 
rates.

He added that a network of Flying 
Tigers’ controlled trucks will provide 
the pickup and delivery service.

LAX-Atlanta
The scheduled Los Angeles-Atlanta 

daylight flight operates Tuesday through 
Friday, leaving Los Angeles Interna­
tional Airport at 12:15 p.m. and arriv­
ing in Atlanta at 7:15 p.m.

“This new daylight flight responds to 
the growing demand for scheduled all­
cargo service to Atlanta,” explained 
Mike Gurley, Flying Tigers’ Western re­
gion vice president. “As the consumer 
market in the southeast continues to 
boom, more and more California manu­
facturers and importers find that air­
freight provides a wide variety of price 
and service options.

“Atlanta-bound freight will include a 
wide selection of California produce, 
consumer electronics, aircraft parts, 
apparel and high-value, time-sensitive 
imports.”

In addition to the new daylight flight, 
Flying Tigers transports cargo overnight 
on prime-time flights from Los Angeles 
to Atlanta through Chicago, where the 
airline maintains a major hub operation 
terminal.

“This is only one of a number of new 
services scheduled to begin in January,” 
said Gurley, “and is a direct outgrowth 
of last year’s deregulation of the air 
cargo industry in the United States. 
Since deregulation, we have been able 
to respond quickly to basic supply and 
demand considerations.”

Front: White Water Thrills on 
the Colorado — With much of 
the airline’s system sheathed 
in snow, rain and characteris­
tic winter weather, a few Fly­
ing Tigers may “take cover” in 
their memories of an employee 
rafting excursion down the 
Colorado River last summer. 
On our cover, rafters (1-r) Jerry 
Angel, Laura Witte and Tom 
Combs were among some 34 ad­
venturers who paddled through 
waters both meek and wild 
during the two-day outing. For 
more on the employee event, 
turn to page 2.
Back: Santa and Friend Share 
a “Tiger Cub" Christmas — The 
Tiger Cub Christmas Party at 
headquarters was a big success 
again this past holiday season, 
featuring entertainment, re­
freshments, and of course, 
Santa. On our back cover, 
Santa has a few words of wis­
dom for a young guest. For 
more on the Tiger Cub party, 
see pages 6-7.



“We’ve Come A Long Way...”
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with as much management awareness 
and support as this.”

“This" is a concentrated system to 
help field sales people acquire the skills 
of perception and communications 
needed to control sales interviews and 
ultimately enjoy greater success in their 
sales efforts for Flying Tigers. Eventu­
ally, every member of the airline’s sales 
force will participate in the program—-a 
finely-tuned system of seminars, printed 
support material and on-going reinforce­
ment techniques developed and admin­
istered by Xerox Learning Systems. 
Once the system is in place and func­
tioning domestically, an evaluation will 
be made with respect to its application 
and relevance to airfreight selling in Asia.

The heart of the system is a program 
called Professional Selling Skills II, or 
PSS II. “This is a highly successful Xe­
rox program that has been specifically 
tailored to Flying Tigers and the air­
freight business,” said Tom Lewis, 
director-sales and service planning and 
chief architect of the new' sales training 
effort for Flying Tigers.

Focal point of the system is a series 
of seminars designed to bring sales per­
sonnel face-to-face with effective selling 
methods. The structured sessions, run­
ning three to four days and including 
no more than eight people each, are set 
to begin this month and will be con­
ducted at Xerox facilities by Xerox ad­
ministrators, said Dick Vasen, manager­
sales planning.

Participants will learn and practice 
such techniques as translating product 
or service features into benefits that re­
spond to customer needs; developing

Participants in the sales training program customizing conference at Xerox facilities 
in Greenwich, Connecticut last August included, hr, sales managers Vince Romans, 
Philadelphia; Bill Fekete, Los Angeles; and Mike Rooney, Charlotte.

In 1945, Flying Tigers pilot Paul Kelly 
delivered a Budd Conestoga-load of 
cargo to Atlanta, Georgia, had his uni­
form pressed and hit the streets, calling 
on anyone who might be a likely source 
for a “backhaul” load of freight to pay 
for getting the plane back home to Cali­
fornia.

Kelly’s only guidelines were informal 
discussions with colleagues at the home 
office as to what industries were likely 
targets for the newly born airfreight 
business, and his ability to use the yel­
low pages and a telephone.

Flying Tigers has come a long way 
since those early Budd days, and so has 
its emphasis on the development of 
sound sales techniques.

“With our current and contemplated 
growth pattern, our intention to develop 
and provide more and better service op­
tions and our movement towards de­
veloping a full service distribution sys­
tem with door-to-door capability, there 
is a definite requirement for the sales 
force to learn and use sales techniques 
that key to user needs and effectively 
respond to them,” said President Joe 
Healy. “Our goal is to develop the most 
professional, the most knowledgeable, 
the most effective sales force in the air­
freight marketplace.”

Heading into one of the potentially 
most dynamic and challenging years of 
its history, the airline has armed itself 
with an exciting, sophisticated newsales 
training program in support of that goal.

“We’ve conducted some sales train­
ing in the past,” said veteran Flying 
Tiger George Zettler, vice president­
sales, “but nothing as comprehensive or

Sophisticated Sales Training Set for 79
keen listening skills; spotting subtle sig­
nals that tell when a customer is ready 
to buy; recognizing commonly encoun­
tered attitudes such as acceptance, 
skepticism, objection and indifference; 
starting a sales call off right; and how 
to make the most indifferent prospect 
sit up and take notice.

Paper and pencil programmed in­
struction, video and audio dramatiza­
tions, case studies and role-play sessions 
oriented to selling Flying Tigers air­
freight services are among components 
of the hard-working, nuts and bolts 
seminar sessions.

“The program requires active partici­
pation,” said program organizer Vasen. 
“You can’t just sit back and listen. The 
sessions are designed to directly involve 
every participant.”

In addition to the three-day sessions 
for the airline’s more than 100 field 
sales personnel, special four-day sessions 
will be conducted for sales managers. 
These manager sessions include pro­
grams which develop coaching skills 
that will aid managers in focusing on 
the maintenance of selling skills of their 
personnel at high performance levels, 
and the development of a systematic 
approach for effective interviewing and 
evaluation of potential sales job candi­
dates.

Each participant will receive pack­
ages of printed materials and learning 
devices including a review book with 
follow-up reinforcement exercises to be 
used at thirty-day intervals in the field. 
A second series of advanced seminars 
will be held six months after the initial 
training sessions, and there will be con­
tinuous reinforcement from general 
managers and regional vice presidents 
throughout the program.

Planning for the new sales training 
program — the first step in a drive by 
the airline to provide positive support 
for its sales and customer service activi­
ties — began in April this year, fed by 
the increase in new employees needed 
to open additional cities as the result of 
domestic deregulation, and the aware­
ness that more refined sales techniques 
were needed as the industry took a 
growth turn upward.

“At the beginning of the year, Flying 
Tigers had no formalized sales training 
program,” Zettler said. “Studiesshowed 
that there was a definite need to provide 
sales personnel with direction in quali­
fying prospects, analyzing customer 
needs and effectively communicating 
the airline’s distribution options.”

After pinpointing its sales training 
needs and reviewing various optionsand 
proposals, the airlined turned to Xerox 
Learning Systems, in part for its capacity
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Above, l-r: At the pilot session, Dick Vasen, a key organizer of the program, ob­
serves as Dave Kinzer and Bill Krabec participate.

to customize the PSS II program to the 
unique selling environment of Flying 
Tigers and the airfreight industry.

As part of the customization process, 
a cross-section of Flying Tigers domes­
tic sales personnel and members of the 
airline’s marketing department met to 
share ideas and suggestions with the 
program planners at Xerox. Meeting at 
Xerox facilities in Greenwich, Connec­
ticut for an intense, three-dav data- 
gathering session were Sally Pasiuk, 
(then) Detroit; Mike Rooney, Charlotte; 
Sam Riskin, New York; Vince Romans, 
Philadelphia; Justine Fairey, San Fran­
cisco; Bill Nelson, Chicago; Jon Brown, 
Worcester; Bill Fekete, Los Angeles; and 
Dave Kinzer, Houston. Marketing and 
sales personnel in attendance included 
Vasen and Lewis; Chip Donnelly, di- 
rector-national account sales; and vice 
president-marketing Bill Caldwell, who 
opened the meeting.

“Flying Tigers’ management team is 
firmly committed to building and im­
proving our market channel structure,” 
Caldwell told the group. “Included in 
this commitment are the development 
of training programs for the sales force, 
sales management, customer service and 
customer service management. The cus­
tomized Xerox Sales Training Program 
is a very important first step in that di­
rection.”

Armed with the input gathered at 
Greenwich, and subsequent Xerox field 
visits, observations and research, Xerox 
and Flying Tigers hammered out the 
most sophisticated and inspired sales 
training program in the airline’s history. 
In November, sales managers from 
around the domestic system met in Los 
Angeles for the pilot session of the pro­
gram, to put it to the test. Attending 
were Kinzer; Pasiuk; Rooney; Romans; 
Fekete; Bill Krabec, Cleveland; Matt 
Pulizzi, New York, and Kevin Brown, 
San Francisco.

Enthusiasm for the program ran high. 
“I loved it,” exclaimed Sally Pasiuk, re­
cently named sales manager-commercial 
in Chicago. “I am very enthused to see

During the November pilot 
session of the sales training 
program sales managers tried 
out various role-playing 
exercises. At left, Sally Pasiuk, 
recently named sales manager­
commercial in Chicago, greets 
"customer" Bill Fekete as 
JFK's Matt Pulizzi, center, 
observes.

the company to take a look at the sales 
force and commit some resources to de­
veloping it. We are all gratified to see it 
happen.”

“The class was conducted very well,” 
said Bill Krabec. “In particular, the role­
playing, which was tailored specifically 
for Flying Tigers, really got into the 
meat of our business. It’s fine to take 
training and management courses, but it 
is truly beneficial when the material ac­
tually addresses the business you’re in.”

Matt Pulizzi said he was “enthusias­
tic about the future of this program 
and feel confident that this will greatly 
enhance our sales capabilities.”

The program is expected to generate 
increased revenues, improve sales force 
productivity and performance, shorten 
the learning curve for newly hired sales 
personnel and reduce costly sales per­
sonnel turnover; however, said Dick 
Vasen, “the real measure of the pro­
gram’s effectiveness will be made by air­
freight shippers who will receive the 
benefits of dealing with a professional, 
skilled sales force.”

Flying Tigers invest the time and money 
in its sales force. It’s reassuring to see 
that kind of confidence in us as an es­
sential part of the organization.

“The quality of the program was ex­
cellent,” Pasiuk continued. “I was in­
volved in the input sessions in Greenwich 
during the summer, and it was exciting 
to see the results. It’s a great program, 
and if we don’t increase our sales sub­
stantially as a result, I’ll be surprised.”

“It’s the best thing Flying Tigers has 
ever done for sales,” the eight-year Ti­
ger added.

Dave Kinzer said the program was 
“well presented, and will be of tremen­
dous benefit to the company and to 
everyone who participates in it.

“It speaks very well to the facts and 
the problems encountered in your 

everyday sales calls,” he said. Kinzer 
has been with the airline nearly ten years.

“The program is one of the best I’ve 
seen Flying Tigers put together,” said 
eight-year Tiger Bill Fekete. “It’s the 
feeling of myself and most of the peo­
ple in attendance that it was time for



Flying Tigers Christmas 
parties give Tigereview the 
opportunity to feature many 
fellow employees and their 
families. On the next several 
pages are scenes from some 
of the holiday events.

Amelia Badgett, confidential sec­
retary, and guest.

Gliristnias,
1978

Al Webb, plant protection, and his wife Lois swing to the music of Les 
Brown and his Orchestra.

Above: Executive Secretary Laura 
DrouiHard and her husband Bob. At 
right: Kay Giery, clerk,and her husband 
Jerry. Above: Standing, !-r, Wanda Slaughter, Patron 

code clerk, and her husband; Jackie Dancy, ac­
countant; Elsa Serrano, lead payroll accountant, 
and her husband; Mike Serrano, stock clerk, and 
his wife. Seated, Margaret Fitzgerald, accounting 
clerk; and James Dancy.

“Dancing, Romancing” at HDQ Party
Dancing to the music of Les Brown and his Orchestra was the highlight 

of the Christmas party held for headquarters and LAX employees. Some 
1900 Flying Tigers and guests turned out at the Century Plaza Hotel in 
Los Angeles and proved that Christmas is a time for fun, festivities and 
getting together with friends and associates. The evening’s activities in­
cluded words of greeting from Chairman Wayne Hoffman and President 
Joe Healy, a visit from “Santa” Al Cormier and carols performed by Fly­
ing Tigers employees. A special moment capturing the spirit of Christ­
mases past came when bandleader Brown played “Frankie & Johnny” in 
memory of the late Bob Prescott, Flying Tigers’ founder who died of 
cancer last year-. Bob’s annual rendition of the song at the company 
Christmas party is legend in the airline. On these pages are pictures from 
the evening.



Photos above, l-r: Rating Specialists Patricia Osterhoudt and Patricia Lynch; Don

Lead RSM Manny Bernal and his guest.

President Joe Healy and his wife take 
advantage of the music provided by Les 
Brown.

At left: Marie Harris, wife of Stock Clerk Al Harris, 
shows her company spirit with a specially made Tiger 
coat. Above, l-r: Stock Clerks John Czap and his 
wife; George Ross and his wife.
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Ted Nakajima, director-international 
sales and services, and his wife Anita.

j

At left: Standing, l-r. 
Bob Guibord, flight 
line mechanic, and his 
guest; Russ P. Brendel, 
manager-cargo security, 
and his wife; Jean 
Baird, records clerk, 
and her husband. 
Seated, l-r. Flight Line 
Mechanics John 
Turner, and his wife; 
and Jack Ledet and 
his wife.

Z-
Lead Mechanic Fred Gladney and his 
wife Jimmie Fay.

Bacon, operations controller, and his wife; and Chuck Phares, building and equip­
ment mechanic.

Photos above, l-r: Vicki-Marie Profeta and Lorraine McCaig, both of the claims de­
partment; Ramp Serviceman Ralph Villani and his guest.
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Tiger Cub Christmas at HDQ

At left: Supervisor-Charter Planning Maynard Ekedai with daughters, waiting in
line to see Santa. Above: Some Tiger Cubs enjoying the day.
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Electrician Peter Oggeri with his family 
(above).
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Nancy Coffee, Patron code clerk, with her 
family.

I
President Joe Healy poses with the 
sons of Insurance Coordinator 
Sharon Gray.

Extremely cold weather, unchar­
acteristic of Southern California even 
for the December date, along with the 
fragrance from several Christmas 
trees, gave this year’s Tiger Cub 
Christmas Party at headquarters a 
certain touch resembling an old- 
fashioned holiday. That old-fashioned 
mood was challenged by modern 
times, however, with the arrival of

Santa Claus by jet helicopter instead 
of reindeer-drawn sleigh.

The “cubs” — some 300 in all — 
were undaunted by the substitution, 
though, as they enjoyed an afternoon 
of cartoons, clowns, a hot dog lunch 
and train rides, and, of course, pri­
vate conversations with Santa.

The train was built and provided 
by the San Fernando Valley Voiture 
1303 of the 40 & 8 Society, a veterans’ 
service organization of which Flying 
Tigers Manager-Operations Control 
Robbie Robinson is a member.

The party, sponsored by the head­
quarters Employees Association, was 
coordinated by Credit Representative 
Kitty Tobin and employee volunteers 
including Nancy Bain, rating special­
ist; Karen Buser, supervisor-patron 
coding; Al Cormier, maintenance 
supervisor-special projects; Fahed 
Dahdah, supervisor-communications; 
Patricia Harris, accounting clerk; Al 
Hollander, hazardous materials spe­
cialist; Russ Kissinger, manager-flight 
training service, who played Santa; 
Teri McGrath, credit specialist; Suzi 
McKinnon, supervisor-cash applica­
tion; Rolf Marsh, systems analyst; 
Patricia Osterhoudt, rating specialist; 
Frank Wissel, financial systems ana­
lyst; and Margi Falk, Kathy Freed­
man, Sue Hawkins, Susan Levin, Mary 
Anne O’Rourke, Maria Ortega, Deb­
bie Rudolph, and Diana Seino, all 
from customer finance.

■
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At left: Bridget Garcia, confidential secretary, with her son. Above left: Mike Ser­
rano, stock clerk, and his family. Above right: Kiet Tran, operations supervisor, 
his wife Van Nguyen, credit representative, and their daughter Bao-Van Tran.

&

Far left: Some of the 
employees who helped 
with the party are, 
standing, l-r, Fahed Dahdah; 
A! Cormier; Karen Buser; 
Kitty Tobin; Nancy Bain; 
and Patricia Osterhoudt. 
Seated, "Santa” Russ 
Kissinger with some Tiger 
Cubs. Left: Sue Stephan, 
confidential secretary, and 
her son.

... ;
Clowns and train rides were part of the day's entertainment for the Tiger Cubs. At 
left: Volunteering for down duty were A! Hollander, left, and Suzi McKinnon, 
holding Annette Pijuan, daughter of Sonia Pijuan, senior clerk. Above: A! Cormier, 
standing left. Tiger Cubs and members of the San Fernando Valley Voiture 1303 of 
the 40 & 8 Society including Tiger Robbie Robinson, standing second from right, 
back row, with train the Society provided for the party.
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Disco dancers during the evening included, above, l-r, Flight Attendant Crys­
tal Pitchford; Mark Hughes, traffic agent at the San Francisco terminal; and 
Flight Attendants Carol Horton, Veronica Owens and Kevin Bowen.

Above: Flight Attendant Mari­
lyn Breen and husband Hank.

Above: Flight Attendant Mich­
ael Barriek and his mother.

Above, l-r: Receiving service awards were Hollis Hoag, 10 years; Bev­
erly Krause, 10 years; Marge Hough, manager-passenger service, 20 
years; Bonnie Collier, 10 years; and Kathy Styer, 5 years.

Above, l-r: Flight Attendants Betty Carver; Barbro 
Blomberg, collecting a door prize; and Sue Brady.

Above, l-r: Denise Rosso, union represen­
tative; Jim Brodie, commissary supervisor.

if’.■fl A™
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Passenger Service Celebration
Disco dance lessons highlighted the passenger service department’s 

annual Christmas party, held at Castangola’s Restaurant in the Fish­
erman’s Wharf area of San Francisco, California. Flight attendants 
and other passenger service employees, spouses and guests enjoyed 
dinner, gifts and disco dancing. Also included in the evening’s activi­
ties was the presentation of service awards to five employees. The 
passenger service department — part of the airline’s charter group — 
is currently fulfilling a $27.4 million MAC contract. On this page arc 
a few snaps from the party.
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Hot Air Balloons Soar to New Heights on 
Flying Tigers Jetfreighters 

pane tanks with burner heads and in­
stalled instrument panels.

Air shipments are transported by 
truck from the plant in an hour’s drive 
to Charlotte for loading by Flying Ti­
gers onto nightly scheduled stretched 
DC-8 jetfreighters. The all-cargo air­
craft easily accommodates the large 
wicker carriages, which the bellies of 
passengers planes cannot.

The carriages vary in design to carry 
three to five passengers, who stand on 
varnished, or sometimes carpeted, ply­
wood floorboards. Although all models 
have fancy woven carriage patterns and 
are trimmed with suede leather lining, 
the deluxe models have more intricate 
envelope designs which boost the price

from a basic .$5,000 to $25,000 or more.
Karl Stefan, an aeronautical engineer 

and partner, has helped the company 
move ahead of its only American com­
petitor, located in Sioux Falls, S.D., 
with a balloon which soars higher and 
has proven more durable.

With three principals so intense in 
their love of the sport, experimenting 
constantly for different balloon designs, 
The Balloon Works will not say their 
current product is the ultimate. In fact, 
Barnes and his friends have already de­
veloped a solar-powered balloon which 
lifted to an altitude of 15,000 feet dur­
ing a 50-mile experimental flight. But 
production of the black, tetrahedron­
shaped balloon is still too expensive for 
popular use, and research continues. In 
the meantime, balloon enthusiasts are 
settling for the more traditional models, 
brought to them faster by Flying Tigers.

Observers of a hot air balloon soaring 
colorfully over the Canadian foothills 
of Vancouver, B.C. probably didn’t im­
agine that just the day before, the bil­
lowing airship was being tucked inside 
its own passenger carriage in a converted 
chicken house in rural North Carolina.

Balloon popularity has carried the 
sport to cross-country magnitude, but 
spanning the distance overnight takes 
more than favorable winds and direc­
tional luck. This balloon, like many 
others shipped from a rustic manufac­
turing plant near Charlotte, N.C., 
reached its western Canada destination 
via a scheduled Flying Tigers jetfreighter.

“Our customers often face major 
competitive event dates, and Flying 
Tigers’ service from Charlotte helps us 
meet deadlines,” said Dodds Meddock, 
one of three principals of The Balloon 
Works, Inc., whose annual production 
of 180 hot air balloons make it the larg­
est of the four balloon manufacturers 
in the world.

Each balloon, with carriage and para­
phernalia, weighs more than 700 pounds 
and many have flown via Flying Tigers 
to balloonists across the nation. Before 
domestic deregulation of the air-cargo 
industry, Flying Tigers was not allowed 
into the Charlotte market, even though 
two other carriers had suspended all­
cargo service.

“When Flying Tigers initiated sche­
duled service last March, nearby Caro­
lina manufacturers such as The Balloon 
Works were able to gear their operations 
toward scheduled airfreight service as 
much as those right in Charlotte,” said 
Mike Rooney, the airline’s regional 
sales manager.

The Balloon Works, which this year 
anticipates a 50 percent increase over 
its $1 million revenues of 1977, chose 
Iredell County in North Carolina, be­
cause the plant is located “right in the 
middle of the textile industry, and peo­
ple here are good at crafts and know 
how to sew,” said Tracy Barnes, com­
pany president who holds several hot 
air altitude records himself.

Production takes place ten hours 
daily four days a week in a complex of 
converted chicken houses which once 
raised 4,000 chickens at a time. Now 
inside the narrow corridors are yards of 
wicker strands for the passenger car­
riages, colorful cloth for the balloon en­
velopes and long tables where the ma­
terials are assembled.

The sturdy woven passenger carriage, 
made of rattan from Singapore, makes 
an ideal carton for the entire shipping 
order. It holds the folded envelope, 
which is made of a strong but light poly­
ester material, fire-retardant skirt, pro-
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Michael and Gorden; Doug Smith, gen­
eral manager-charter programs; Dave 
Suhajda, traffic agent; Harry Witte, di­
rector of international and agency sales, 
with his daughters Laura and Karen; 
and Ernie Schimmer, former Flying 
Tiger currently with Singapore Airlines. 
Pilot Tom Combs, his wife Judy (form­
erly with the airline’s marketing depart­
ment) and son Robbie traveled from 
their Incline Village, Nevada home near 
Lake Tahoe.

From San Francisco, Linda Jones, 
customer service supervisor; her husband 
Walter Oberlander of Maersk Steamship 
Lines; and Customer Service Represen­
tatives Joni Baldi and Pam Kochan.

The New York contingent included 
Wayne Lashley, customer service rep­
resentative (who has since transferred 
to San Francisco), and Lauren Eldred, 
senior clerk.

Bob Bowen, manager-terminal plan­
ning, and Ed Hutchinson, account ex­
ecutive, came out from Boston with 
friends Howard Whittum and Don 
Thieme.

From Chicago, Nan Rutz, traffic agent; 
Mike Bratek, chief operations super­
visor; and Jan Yore, customer service.

Joining Walsh and Neill and Walsh’s 
wife Elaine from Denver were Steve 
Meyer of Circle Airfreight and his wife 
Kathy; and Terry Beardsley.

Above, l-r: Harry Witte tips his hat 
during lunch stop on the river; Walt 
Oberlander breathes in the fresh air; 
Wayne Lashley zeros in on a frisbie 
during a little campside recreation. 

At right, l-r: Among those engaging in 
a little "T-shirt talk" during the 

weekend were Dave Suhajda and 
"Lucky Tiger" Ernie Schimmer. 
Schimmer, now with Singapore 

Airlines, was with Flying Tigers from 
1953 to 1960.

memories belong to more than 30 Fly­
ing Tigers, friends and families from 
Los Angeles, San Francisco, Chicago, 
Boston and New York who responded 
to an invitation from Denver Tigers 
John Walsh, manager-terminal sales and 
service, and Rich Neill, customer ser­
vice, to take part in a two-day camping 
and rafting excursion on the Colorado 
River this past summer.

The excursion, organized by Walsh 
and Neill in conjunction with Timber 
Travels of Colorado, included an en­
campment near Radium, Colorado with 
large teepees and tents; hearty meals 
prepared by the Timber Travels staff; 
rafting equipment and guides.

With six to nine people and one guide 
per raft, the group traveled from tran­
quil, lazy currents through stunning, 
surging, bucking white water rapids, 
floating, paddling, laughing and enjoy­
ing each other’s company in a robust 
atmosphere garnished with spectacular 
scenery. It was fun, exciting and mem­
orable. Most of all, it was a great chance 
for Flying Tigers around the system to 
get to know some of their colleagues 
and share experiences.

From Los Angeles, the rafters in­
cluded Jerry Angel, marketing manager, 
and his wife Susan, formerly a Flying 
Tigers marketing manager; Helga Boett- 
ger, sales representative, and her sons
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Rich Neill enjoys a cup of coffee before 
hitting the river. In the background, 
one of the "teepees" occupied by the 
group.

Flying Tigers Get Together for Some 
White Water Thrills on the Colorado

With cold, stormy weather punctuat­
ing much of the activity around Flying 
Tigers’ system lately, many employees 
may find their thoughts drifting back 
to sunnier summer days; afternoons on 
the beach, or picnics in a nearby park.

For a few Flying Tigers, those sunny 
day flashbacks are alive with exhilerat- 
ing thrills and high adventure—- the kind 
that can only be made from a watery 
weekend spent shooting the rapids on 
one of America’s wild rivers. Those
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