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Our B747s: New Planes, 
New Places — This dramatic 
shot of our first new B747-200 
jetfreighter “Robert W. Pres­
cott” landing at Osaka, Ja­
pan underscores the dramatic 
growth of our B747 fleet and 
routes, including scheduled 
service to Malaysia inaugur­
ated in July. The airline’s 
fourth B747-200 will be deli­
vered in September. At the 
controls of the Robert W. Pres­
cott was Captain Starr Thomp­
son. The photo was shot with 
the help of a telephoto lens by 
an airplane buff and friend of 
Osaka Maintenance Supervi­
sor Nobu Murakami. (See B747 
related stories on Page 1.)

Spegel Mills
bility for managing our North Ameri­
can scheduled airfreight system.”

Hubbard joined Flying Tigers in 1968 
as an operations analyst. In 1975, he 
was named general manager of char­
ter programs and in July, 1978 was 
promoted to VP-midwest.

Spegel
Spegel will direct sales, marketing, 

terminal operations and customer ser­
vice throughout Illinois, Michigan, 
Ohio, western New York, western Penn­
sylvania, Missouri, Kansas, Kentucky, 
Iowa, Indiana, Minnesota and Wiscon­
sin.

He was most recently general mana- 
ger-Japan for Flying Tigers and before 
that GM-Republic of China (Taiwan) 
and terminal manager-Okinawa.

Mills
Mills will direct all sales and custo­

mer service activities in Korea as well 
as supervise Flying Tigers’ terminal 
operations at Kimpo International Air­
port. Previously, he served as general 
manager in Detroit, directing the air­
line’s sales and customer service activ­
ities throughout northwest Ohio and 
Michigan.

Mills joined the airline in 1972 as a 
senior operations supervisor.

Hubbard
Hubbard, formerly vice president­

midwest region, will be responsible for 
Flying Tigers’ sales and service 
throughout the United States and 
Canada.

“Growth of Flying Tigers since the 
deregulation of the domestic airfreight 
industry in 1978 has been dramatic,” 
said Russ Emerson, senior VP-sche- 
duled services. “Our size now demands 
an executive with exclusive responsi-

Have you received your Tiger Spirit pin? By now, every Tiger should have 
received his or her own cloisonne pin (pictured above), featuring our thumbs-up 
"Tiger Spirit" and commemorating the airline's first flight on August 21, 1945. Show 
your Tiger Spirit by wearing your pin. If you didn’t get one, check with your general 
manager’s office or department head, or contact the Public Relations Department, 
HDQ-HO1.
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Busy..............................

Merchandise for the 
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to keep ........................
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Tigereview is published month­
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P.O. Box 92935, Los Angeles, 
CA 90009.
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Flying Tiger Line is a Tiger 
International Company.

A number of key appointments have 
been made in the airline recently: John 
Flynn to senior vice president-admin­
istration; Pete Hubbard to vice presi- 
dent-North America; Hermann Spegel 
to vice president-Midwest; and Fred 
Mills to general manager-Korea.

Flynn
In his new position, Flynn supervises 

a number of staff functions including 
finance, law, fuel administration, char­
ters and government contract pro­
grams, regulatory affairs and interna­
tional affairs. He was appointed vice 
president-corporate affairs for the air­
line in June of last year. Previously he 
was vice president-law for Tiger Inter­
national.
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Welcoming the Bartling
On July 3 the "William E. Bartling" landed at Los Angeles International Airport 
and taxied up to the maintenance hangar at headquarters. The new aircraft — 
named for one of the airline's founders — is our third B747-200jetfreighter. The 
quieter, more fuel-efficient aircraft, with a maximum available cabin load of 
249,000 pounds, joins Flying Tigers’ existing fleet of two B747-200S, six 747- 
100s and 21 stretched DC-8s. A fourth 747-200 will be delivered in September.

Quarterly Dividend
Tiger’s Board of Directors declared a 

quarterly dividend of 20 cents per share, 
payable on August 15, 1980, to com­
mon share owners of record at the close 
of business on July 25, 1980.

Second Quarter Reports
Tiger International reported record 

revenue but lower earnings for the 
second quarter ended June 30, 1980. 
Net income was $3,227,000, off 80 per­
cent from the $15,800,000 reported the 
second quarter of 1979. Earnings per 
share were $ .21, versus $1.10 achieved 
in 1979. Second quarter revenue was 
$425,898,000, up 86 percent from 1979 
revenue of $228,627,000. Second quar­
ter earnings were affected by a higher 
tax rate, and earnings per share were 
affected by a greater number of out­
standing shares.

Merger Set 
For October 1
Plans for the merger of Flying Tigers 

with Seaboard World Airlines have 
been going full-speed-ahead since July 
7, when U.S. President Jimmy Carter 
notified the Civil Aeronautics Board 
that he had decided to allow the Tiger 
International acquisition of Seaboard. 
The merger, which was approved by 
the Civil Aeronautics Board on May 8, 
1980 and has also been approved by 
the Boards of both companies, is now 
subject to approval by the shareholders 
of Tiger and Seaboard. Both meetings 
will be held by mid-September, and 
October 1 has been set by the two air­
lines as the official merger date.

B747 Service to Malaysia!
July 17 marked Flying Tigers’ inaug­

uration of regularly scheduled B747 
jetfreighter service between the United 
States and Kuala Lumpur, Malaysia.

President Tom Grojean said the air­
line will provide twice-a-week, wide- 
body service to Kuala Lumpur with 
expedited truck service to Penang. The 
new service marks the first country 
added to our route system since inaug- 
ration of scheduled service to Singa­
pore in 1978.

Flying Tigers’ current Asian destina­
tions include Tokyo, Osaka, Okinawa, 
Taipei, Hong Kong, Seoul and Singa­
pore.

“Malaysia has one of the most im­
pressive growing industrial economies 
in Asia,” Grojean said. “The real gross 
national product, which grew by 7.7 
percent between 1971 and 1978, is pro­
jected to average 8.1 percent growth 
between 1979 and 1990. The petroleum, 
manufacturing, construction and 
transportation industries will provide 
the major growth, expanding at rates 
varying from 8 to 12 percent annually.“

Inbound, Flying Tigers’ principal 
commodities include electronic com­
ponent parts, assembly machine parts, 
chemicals, printed material, and oil 
drilling equipment. Major commodities 
outbound will be sophisticated elec­
tronic equipment, fashions, machinery

Hall’s Expanding
A letter of intent has been signed out­

lining plans for the acquisition of 
Dohrn Transfer Company, Rock Is­
land, Illinois, by Hall’s Motor Transit 
of Mechanicsburg, Pennsylvania, a 
subsidiary of Tiger International. 
Dohrn primarily serves the North Cen­
tral and Great Lakes regions and oper­
ates 36 general commodity trucking 
terminals in twelve states. Dohrn’s 
and Hall’s current systems have sev­
eral duplicate terminals which will pro­
vide the opportunity for significant 
cost reductions.

Hall’s has agreed to pay $5,500,000 in 
cash for Dohrn. It is anticipated that 
Dohrn will be merged into Hall’s. Hall’s 
became a Tiger company in January, 
1980.

and communications equipment.
The new service includes two flights a 

week from the United States to Malay­
sia. On Thursday, flight #75 departs 
New York at 4:00 a.m. with stops in 
Anchorage, Tokyo and Taipei before 
arriving at Kuala Lumpur at 5:15 a.m. 
on Saturday. The aircraft departs Ku­
ala Lumpur at 6:15 a.m. for Singapore 
and continues to Taipei, Tokyo, Anch­
orage, San Francisco and Los Angeles.

Flight #71 departs New York on Sun­
day at 12:30 a.m. with stops in Chi­
cago, Anchorage, Tokyo and Taipei 
before arriving at Kuala Lumpur at 
5:15 a.m. on Tuesday. The aircraft 
departs Kuala Lumpur at 6:15 a.m. and 
continues to Hong Hong, Taipei, Tokyo, 
Anchorage, Chicago and New York.

Malaysia has been promoting exports 
of its manufactured products through 
the development of free trade zones.

“The country has more than 1,000 
acres of free trade zones, with the main 
ones in Penang and Selangor, near 
Kuala Lumpur,” Grojean said. “Our 
expedited truck service between Pen­
ang and Kuala Lumpur will serve as 
an important transportation tool for 
continued development of the local 
economy.”

Flying Tigers’ operations at Kuala 
Lumpur are managed by Michael Choo, 
sales manager. •
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Photos above, clockwise from 

bottom left: • JFK security team includes, 
l-r, Jim Wylie, supervisor cargo security; 
James Telfair, operations supervisor; and 

Russ Brendel, manager cargo security. 
• Lead Ramp Serviceman Chuck Mayer.

• Quality Control Supervisor Frank 
Dantone. • Joan Cullen, senior operations 

supervisor. • Lauren Eldred, customer 
service. At right: Traffic Agent Allen

Wulff, left, checks paperwork with 
Captain Walt Sahaydak.

Flying Tigers B747 jetfreighter on the 
ground at JFK.



Big, Bold Busy
Aod Goang Places

timacy of M.A.S.H. 4077*, the way 
New York sometimes resembles a bat­
tleground, say the airline’s JFKers.

^Fictional U.S. Army medical field unit — focal 
point of a popular television comedy series set 
during the Korean War. The M.A.S.H. team is 
characterized by an irreverent but dedicated 
group of men and women bound together by their 
common goals.

Doing it better
There’s a “taste” for the action in New 

York — a feeling that despite the com­
petition, market circumstances, wea-

Speedy Recovery
Operations is headed by Ron Arsen­

ault. Ron’s department has produced 
outbound schedule reliability in excess 

(Continued on Page 5)

JFK. Some call it the M.A.S.H. unit of the airline... one of our 
biggest, busiest terminals processing millions of pounds of 
freight a year with a style all its own. It’s proud, competitive, 
spirited — and going places. Here’s a glimpse of this complex 
East Coast stronghold in Flying Tigers’ system.. .some of its 
characteristics, its plans and its people.

Photos above, l-n • Ray Lewis, assistant quality 
control supervisor. • Regional Vice President-Eastern 
Region Dick Haberly oversees the activities of Flying 
Tigers operations including JFK, Bradley, Boston, 
Worcester, Philadelphia. Syracuse and Montreal.
• General Manager-JFK Julie Romeo, directing the 
JFK operation since March this year. At left, l-n 
Lead Flight Line Mechanic Joseph Nemiroff. • Manager 
Customer Service Roger Clevenger.

Recession. Coast-to-coast rate cutting. 
Tough competition. All realities in our 
business today, and all caveats to our 
success. Nonetheless, Flying Tigers’ 
pivotal terminal operation at John F. 
Kennedy International Airport is pro­
ducing year-to-year improvements in 
service, performance and reliability.

What’s the secret? Airfreight skills 
and experience, of course. But more 
than that, the happy condition is trace­
able to an intangible spirit that pre­
vails at Flying Tigers-JFK. It’s a per­
vasive attitude that resembles the in-

ther, schedule/service demands and 
other stumbling blocks, the JFK Tigers 
can perform better than anyone else 
around. It’s a “we’re all in this together, 
so let’s make the best of it” feeling that 
is strongly believed and shared by the 
Tigers at the JFK terminal.

Julie Romeo, general manager-JFK, 
believes that communication between 
people and departments is the reason 
why JFK Tigers perform so well as a 
team. “We are making consistent pro­
gress at JFK because of input from all 
the departments. Our results in year-to- 
year and actual-to-plan comparisons 
illustrates JFK’s determination to ef­
fectively position Flying Tigers in the 
marketplace,” he said. “On an indi­
vidual basis, there are several signifi­
cant examples of the type and level of 
service we offer, and they can be cited 
in operations, maintenance, customer 
service and sales.”

3



Photos above, l-r: • Shepherding a 
shipment through customs, l-r, Lead 

RSM Erminio Facchini and RSM 
William Reynolds. • Secretary Rosalie 

Calamusa and Manager Terminal 
Services Ron Arsenault. • Barbara 
Miller and Chuck Shimkus, traffic 

agents, pickup and delivery.
Center, l-n »RSMs Vinny Buonaspina, 
lead; Dominick Crapanzano; Nick Aimer; 

Paul Farina; Tony Giametta; Bob 
Chatterton; and George Hoban.
Below, l-n • Greg Blackwell, 

supervisor-pickup and delivery. 
• Linda Stuve, customer service 

representative.

Below, l-n Melanie Palmer, 
customer service. Karen Mandaglio, 

senior clerk. Near right, top to 
bottom: Kenneth Guadagno, traffic 

agent. RSM Byron Williams, Lead 
RSMs Bobby Cox and Cal Johnson, 
l-r. Far right: Showing their Tiger 

Spirit, behind, l-r, RSMs Frank 
Nowakowski, Peter Kolbasuk and 

William Gibson, lead. (In front, 
joining in, an unidentified driver 

collecting a shipment.)
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At JFK, a taste for action, a 
feeling that JFK Tigers can 
perform better than anyone 
else . ..

JFK (continued)
of 95 percent for several consecutive 
months. He explained: “The recovery 
program at JFK is among the best in 
Flying Tigers’ system. We publish a 
daily recovery report which isolates 
and identifies the various major ship­
pers, and documents pertinent infor­
mation relating to arrival/recovery.” 

Customer service, another depart­
ment in the group, concentrates heav­
ily on the demands of an expanding 
account base in an extremely complex 
market. On the average, customer ser­
vice representatives handle 15,000 calls 
a month at JFK. Roger Clevenger, man­
ager, noted: “This department is the 
primary interface with our customers 
and in that capacity offers a profes­
sional-level contribution.”

Service with a Sell
As a result of this continuous contact 

with customers, Flying Tigers-JFK de­
veloped a revenue-generating program 
which permits customer service repre­
sentatives to actively sell space and 
services required by a customer.

The sales department, directed by 
Matt Pulizzi, offers a variety of innova­
tive and diverse techniques designed to 
strengthen and sustain Flying Tigers’

competitive position. “Given the pre­
viously mentioned market circumstan­
ces, our sales results are impressive,” 
said Pulizzi, and added, “I am confi­
dent that with the current strategic 
direction, our position will consistently 
improve.”

The fourth department to complete the 
group is maintenance, managed by 
John Zaimis. John and his crew were 
recently cited for outstanding perfor­
mance in the airline’s maintenance 
reliability recognition program.

Clients Sophisticated
The efforts of all the departments are 

directed at one factor — the customer. 
And in New York, says Romeo, the cus­
tomers are hard to please. “The client 
base in New York is among the most

(Continued on Page 13)

Photos above, l-r: • Part of the JFK 
customer service team, l-r, Jackie Carnival, 
Ronnie Shipman and Yaeko O'Donnell.
• Customer Service Representative Terri 
Lombardo. • On the ramp, George Gemmell, 
top, and Dan Fratalone, bottom, RSMs. 
Far left: RSM Garry Bollaro checks a 
shipment. Near left, top: RSMs Billy Shelzi, 
left, and Alex Kotlarow. Near left, bottom: 
Lead RSM Bob Ruescher, left, and RSM Andy 
Sorenson, right.

A S



HowTo Get Away To It All
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Tower of London

Discount Luxury
Marriott’s Rancho Las Palmas Resort 

is offering a summer special to airline 
employees. Until September 30, inter­
liners can stay at this luxury Califor­
nia hotel for $12.00 per person per day, 
double occupancy. The offer is good all 
week, but availability is greatest Sun­
day through Thursday.
Advance booking is recommend­

ed through the Reservations De­
partment, Rancho Las Palmas, 
41000 Bob Hope Drive, Rancho 
Mirage, CA 92270. Telephone (714) 
568-2727.

Get Away! 
on Air France

The June issue of Tigereview included 
your new travel benefits guide in a spe­
cial pull-out-and-save format. Remem­
ber? Now, make a note that Air France 
should be included in that invaluable 
planning guide. Right there... between 
Air Florida and Air India.

Air France (airline code AF) requires 
21 working days to process your request

round trip airfare, hotels with bath, 
sightseeing, breakfast daily, services 
of a Caesar host, some meals, welcome 
cocktail and full transfers.

Employees (spouses and depend­
ents) and retirees are eligible for 
both tours. Parents are welcome 
on the land portion and Caesar can 
suggest alternate air transporta­
tion.
For further information on these 

and other Caesar Hotels Interline 
Vacations contact: Caesar Hotels, 
7730 Forsyth Blvd., St. Louis, MO 
63105. Telephone: (314) 727-1503.

For the proper forms to use, 
procedures to follow and up- 
to-date information on travel 
benefits, check with Employee 
Benefits or your Benefits Co­
ordinator. All Flying Tigers 
reduced-rate travel starts 
there.

and will return authorisation to pur­
chase 50% positive space or 75% space 
available ticket which you must buy in 
the U.S. Employees, spouse and de­
pendent children to age 21 are eligible.

Embargoes
Discount travel is difficult during the 

summer months, as many airlines tra­
ditionally embargo part or all of their 
reduced rate interline programs. The 
following are embargoes currently in 
effect:
Air Canada — Transatlantic flights 

embargoed through September 30.
Alitalia — “Regional Fare" discon­

tinued until further notice.
American — 75 percent totally em­

bargoed August 29 and September 1 
and 2.
Austrian Airlines— “Waltz Away” 

totally embargoed through October 15.
Avianca — “Red Ruana" totally em­

bargoed through September 30.
British Airways — “ Speedbird” tot- 

ally embargoed through October.
China Airlines — Total embargo 

now through September 15.
Golden West — 50 percent will be 

space available through September 15.
Iberian — “Fanfare” embargoed 

westbound through September 15.
KLM — “Amsterdam Fare” space 

available now through September 30.
Korean — “Morning Calm” all sec­

tors totally embargoed through Sep­
tember 6.
Lufthansa — Totally embargoed on 

transatlantic flights now through Sep­
tember 30.

Olympic — Athens/JFK embargoed 
August 30 through September 30. Do­
mestic routes within Europe embar­
goed now through September 15.
Seaboard World — Total embargo 

on automobile shipments, both domes­
tic and international, until further 
notice.

SAS — Totally embargoed westbound 
through September 15.

TAP Portugal — “Navigator Fare” 
space available through September 30.

TWA — “Eurofare” totally embar­
goed until further notice.

Varig — “Amigo Fare” LAX/TYO 
embargoed through September 30.

Please keep in mind that traffic is 
heavy in the summer and other travel 
embargoes may be imposed on short 
notice.

'If

Caesar Offers 
European Vacations

• This fall interliners can visit Eng­
land and Europe on the new London/ 
England & Mini-tour of Europe va­
cation from Caesar Hotels. Departures 
for the nine-day trip are available via 
Pan Am from JFK, beginning Septem­
ber 15 and running through November 
24, 1980.

First stop is London where you’ll be 
met by a Caesar host and transferred 
to the Bedford Hotel near Russell 
Square. Sightseeing includes the 
Houses of Parliament, Buckingham 
Palace, Hyde Park and Westminster 
Abbey with plenty of free time for 
shopping or visiting London’s many 
museums.

On the fourth day you depart London 
via chartered motorcoach to Dover, 
famous for its white cliffs, where you’ll 
board a channel steamer to Belgium.

While in Europe you’ll visit Brussels, 
Maastricht and Cologne with its fam­
ous Dom Cathedral. You’ll travel to 
Bonn, West Germany’s capital; and 
drive along the Rhine to Luxembourg. 
In France you overnight in Verdun of 
World War I fame, then on to Paris for 
sightseeing and shopping and later to 
Calais for a short crossing to Dover. 
You’ll spend the night in London and 
enjoy a final banquet at your hotel 
before your Pan Am return flight.
The cost of this tour varies from $499 

to $539 per person double occupancy, 
depending on departure dates. Single 
supplement is $129. Additional nights 
in London are available at rates of $35 
double and $49 single.
• If Rome is in your plans as a vaca­
tion destination this fall, consider 
Caesars’ Roman Holiday. Beginning 
September 18 and scheduled weekly 
through January 1,1981, theeight-day 
tour departs JFK via Pan Am over­
night dinner flight to Rome.

Upon arrival interliners stay at the 
Hotel Michelangelo near St. Peter’s 
Square. A half-day tour of the city 
includes St. Peter’s Basilica and Trevi 
Fountain. There will be plenty of free 
time for shopping or exploring muse­
ums and your Caesar host can arrange 
for optional trips that include the Cata­
combs, a Rome-by-Night tour, Naples, 
Pompeii and Sorrento, and Florence.

Priced from $259 to $319 (depending 
on departure date chosen) per person 
double occupancy. For single supple­
ment add $59. Extra night rates in 
Rome are available at $26 double, and 
$35 single.

Both of these Caesar tours include
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FT424 Memo Box, Lucite and 
Wood. $10.95 ea. Perfect for 

desk top, 57z" x 8". Refillable. 
\ Comes with buff colored paper.

SERVICE IS 
THE KEV

X
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FT426 Clock. $16.75 ea.
Round (10" diameter) battery operated 

wall clock, navy blue on white with
Tiger Spirit character and the message 

"Time to Call Flying Tigers". 
Batteries not included.

FT414 Tennis Bag.
$14.95 ea. Natural colored 
canvas with blue logo and trim. 
Hand carry straps and a 
detachable shoulder strap.
FT415 Sun Visor. $2.50 ea.
Washable plastic, white with navy 
logo. Lightweight, adjustable.
FT416 T-Shirt. $6.95 ea.
Small, Medium, Large, X-Large.
Adult sizes only. White with 
navy and red bands around, 
navy Tigerface logo. (Please 
indicate size(s) when ordering.)

FT430 T-Shirt Key Chain.
$.38 ea. Duplicate of Flying 

Tigers T-Shirt, plastic 
with split key ring.

"Service is the Key"

Show Your Spirit With 
4/ Merchandise for the ’80s.

/ Flying Tigers’ merchandise program, initiated in 1976, gives employees 
/ and friends of Flying Tigers the opportunity to purchase items — personalized 

/ with the Flying Tigers name, logo and/or tag line, “the world’s leading air­
freight airline” — that are used in the company’s advertising specialty program. 

This employee program is made possible by the merchandise company’s willingness 
to handle individual orders apart from greater-quantity advertising specialty orders. In 

this four-page catalog, all available items are pictured with order numbers and employee 
prices. Domestic employees can purchase items by using order form #3251, available at head­

quarters in the Credit Union and Employee Benefits offices,

mem uy peisoiicii uiieuK. oi money oiuei iiiussl ciuuumpciiiy V ijk 
the order form, and California residents must add

Aircraft Models: Included in this catalog are “stretched” DC-8 and 
I ft B747 Flying Tigers aircraft models. They ARE NOT supplied by the mer-

) ■ uli - , J chandise company, and CANNOT be ordered through form f?3251 along 
■, with other items. Please follow special ordering instructions on the

E 'iT I last PaSe th*8 catalog.

\ I

and from Benefits Coordinators at field locations. All 
merchandise is to be ordered directly from the com­
pany indicated on order form #3251 and is to be 
shipped to addresses other than Flying Tigers 
facilities. At no time is the merchandise com­
pany to be personally visited or called. Full pay­
ment by personal check or money order must accompany

sales tax. A nominal handling charge of $2 must be 
added to each order under $50. Group orders over $50 will 
save this handling charge. There is a $10 minimum on 
all merchandise orders. Because of customs matters and v 
other complications, specific overseas orders and delivery pro- ' 
cedures have been established with Flying Tigers locations 

outside the U.S. Overseas 
employees should consult 
their merchandise program 

representatives.

.1

message on reverse 
side.



FT427 Tool Set $22.95 ea. (Below right.) All-purpose socketool kit by Shelton in

u

FT412 Golf Cap. $3.85 ea. White 
with blue Tigerface logo. Adjustable.
FT413 Emblem. $ .55 ea. Sew-on 
Tigerface logo in blue and white, 2" x 3".
(Same as on cap, above.)

FT408 Golf Umbrella. $9.95 ea.
Nylon, red and white full size umbrella 

with steel shaft.

FT435 Playing Cards. $1.10 ea.
Single decks in red or blue. (Please 
specify color when ordering.)

FT409 
Putter. $33.50
Professional quality, logo 
in blue. Has "sweet spot" 
marker.

durable, lightweight case. FT428 Tape, 10' Measurlok. $5.95 ea. (Below left.) 
Lufkin 10- foot tape measure with locking device. Metric/English, has belt clip.
FT429 Screwdriver. $ .40 ea.
(Below.) Pocket size, with logo.

FT420-B/420-BN Dress Tie.
$10.25 ea. Givenchy, narrower 

contemporary style, with "Flying Tigers 
— the World's Leading Airfreight Airline" 
in repetitive, diagonal stripes. 420-B — 

Navy with red stripes. 420-BN — 
Brown with beige stripes.

FT410 Golf Towel. $1.85 ea.
(Far left) 11"x18", white cotton 
with blue Tigerface logo, bead 
chain attachment.
FT407 Golf Balls, PGA.
$15.00 doz. Tigerface logo.
FT411 Golf Tee Packet
$.40 ea. Marker and four wood 
tees.



FT4O3
FT425

FT401

FT404

FT402FT405

FT423 Glasses, Lead Crystal.
$16.95 set. Set of four in gift box/mailer. 
Old-fashioned size, with logo satin- 
etched.

FT431 Lighter, Butane. $1.50 ea.
Gas lite disposable lighter, packaged and 
boxed.

FLYING 
I TIGERS I I
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FT406 Pocket/Purse Flashlight.
$1.95 ea. Bright light, ready-to-go 

with batteries. Refillable.

FT421 Coffee Cup. $4.50 ea. White 
porcelain with blue Tigerface logo, 11 oz.
FT422 Ceramic Coaster/Trivet 
$2.30 ea. White with blue Tigerface 
logo. 4W sq., cork back, packaged with 
striking aircraft tail design on cover.

FT432 Correspondence Folder. $7.95 ea.
Textured vinyl with brass corners. By Hazel, contains 
lined pad, compartments for papers and business cards.
FT433 Pop-Open Briefcase. $7.95 ea. 
17'h"x12" textured vinyl briefcase by Hazel with 
unique spring opening. Tigerface logo on outside 
in gold.
FT434 Passport Case. $7.45 ea. Textured vinyl, 
for new size passports. Compartments for tickets, 
credit cards and currency.

TIk worlds leading 
airfreight airline

FT401 Hallmark Pen & Pencil Set 
$34.95 ea. In fine grain cordia wood, loao 
on clip.
FT402 Hallmark Soft Tip Pen.
$22.90 ea. Fine grain cordia wood, blue & 
black ink cartridge. Logo on clip.
FT4O3 Parker Floating Ball Pen.
$17.50 ea. Durable brushed stainless 
steel, accented with 22K gold electroplate 
trim.
FT404 Sheaffer Rolling Ball Pen.
$1.55 ea. Distinctive design in white with 
blue Tigerface logo. Bold, easy writing.
FT405 Ballpoint Pen. $ .40 ea.
White pen with red Tigerface logo.
FT425 Ad Pad. $4.15 ea. 900-sheet 
message pad, 3’k" cube with silk-screened 
logo and message on four sides.

."::as oil
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Aircraft Models

T'Gers

B747 200 Series, Robert W. Prescott 
13" long, 12" wingspan. Employees: $17.55

FT41 7 Beach Towel.
$12.75 ea. Luxurious, hem- 
sheared velour, 36" x 60" with 
multi-color “It’s Great to be a 
Tiger" design.FT418 Flight Bag. $5.75 ea. White on 

navy with adjustable shoulder strap, side 
pocket.

..^HG

Flying Tigers models 
are 1/200th scale, fully 
constructed, solid plastic 
with swivel stands.
Shipping charges:
$2.00 first model, 500 
each additional model.
Orders must be placed 
directly with the 
manufacturer
Air Jet Advanced Models 
7733 N.W. 53rd Street 
Miami, Florida 33166
Send money order or personal check made payable to Air Jet Advanced 
Models along with delivery address and employee number. Allow at least 
three weeks for delivery. Employees outside the continental U.S. should 
consult their merchandise representative. California residents must add 
sales tax.

FT419 Hand Carry Bag. 
$6.25 ea. White with navy 
and red diagonal stripes, 
Tigerface logo.

Employees $13.77
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Going to the 
Head of the Class

• This is a short note to thank you for 
the services of Jerry Connor (account

LX

What’s in a Name?
• I’m delighted with the naming of the 
new (B747-200) aircraft, the “William 
Bartling”. Very deserving. P.S....Bart 
hired me in Detroit in 1947.
B.E. “Rusty” Replogle 
Ramp Serviceman
Flying Tigers-Los Angeles

executive-IAH), for his excellent pre­
sentation on Flying Tigers’ method of 
handling hazardous materials. Jerry 
has addressed two classes of approxi­
mately 60 people and has done an out­
standing job. His lectures have been 
eagerly awaited by the students, and 
the method of utilizing the Flying Tig­
ers services was adequately described 
by Mr. Connor.

On behalf of the students and the 
staff of Houston Community College, 
we are deeply indebted to Flying Tigers 
for allowing Mr. Connor to give us this 
outstanding lecture on handling haz­
ardous materials by air including do­
mestic and foreign traffic. We sincerely 
appreciate your cooperation in this very 
worthwhile endeavor.
Walter T. Pancoe 
Staff Coordinator 
Houston Community College 
Houston, Texas

Do you have a question or comment, 
or a letter you’ve received from some­
one outside the airline, that you think 
deserves recognition? Send it to. The 
Mailsack, c/o Public Relations, 
HDQ-HO1. All correspondence must 
be signed; names will be withheld upon 
request.

Thanking Our Own
Memo to Vince Del Marco, GM-SJU. 
° I want to acknowledge one of your 
staff for the outstanding support we 
received recently. I sent a telex to you 
regarding a Cornell Dubilier shipment 
TPE/PAP which the consignee claimed 
was not received for months.

Although this shipment was trans­
ferred to another airline at JFK and 
had nothing to do with SJU/FT, we 
needed and requested the help of SJU/ 
FT to trace this shipment, since an­
other transfer was made at SJU.

I am sure it was annoying for Adela 
Artiles (customer service representa- 
tive-S JU) to hear from all of us asking 
and pushing for a trace and proof of 
delivery (POD); however, she did every­
thing she could and finally got the 
POD.

We need this type of cooperation in 
our system. Our greatest appreciation.
Ed Kato
International Sales and 
Service N.E.

Flying Tigers-Boston

Letter io Fred Mills, then GM-Detroit. 
o In this challenging and troubled 
world, we frequently fail to take into 
account the efforts of those who help to 
ease the burden in our daily business 
lives. In this respect, our recent and 
most critical shipment from Japan to 
our Wayne Plant was again handled in 
a highly proficient manner, which we 
earthlings have become accustomed to 
in our dealings with Flying Tigers.

I am very grateful for your personal 
efforts in our behalf and most appreci­
ative of those people within your or­
ganization who “made it happen” on 
this most significant in-bound ship­
ment. I, thank you for “easing our 
burden ’ in a trying delicate situation.

if ail -^acfc
Customers Say Thanks

Very rarely, this day and age, do I 
ake the time to thank a supplier, but 

-^'Our services to us, a small customer, 
—nave been super. We are buying from 
-Ihe West Coast flower market, and you 
=Ho our shipping. Your services are 
^sreat. Keep up the good work, and a 
-particular thank you to your Chicago 
staff, both on the dock and in the office.
<Gerald H, Stevens 
JFlora.l Designs, Inc. 
'Chicago, Illinois

o This letter is in compliment to Linda 
Devine (credit representative-HDQ). 
On a very critical situation for me, 
Linda was of extreme help. In fact, if 
not for Linda, the situation may have 
gone unsolved indefinitely. I would 
like you to be aware of her diligent 
work and very pleasant demeanor 
when dealing with people on business 
matters. As an outsider and a person 
aware of the pressures involved, I must 
say that she is a definite asset to your 
company.
Joseph Feliciano 
Billing Supervisor 
IZODJ.g.
New York, N.Y.

State of Appreciation
• Please accept my appreciation and 
the gratitude of thousands of Wash­
ington citizens for your June 3 good­
will gesture of donating the airfreight 
expenses for airlifting 184,000 protec­
tive dust masks from Boston to Seattle.

These masks, which were donated to 
the Washington Department of Emer­
gency Services by American Optical 
Company, Southbridge, Massachu­
setts, are now being distributed to 
heavy ashfall impact areas resulting 
from the Mt. St. Helens eruptions on 
May 18 and 25.

The assistance that Mr. Steve Grant 
from your office in Seattle and Mr. 
JohnTortorelliin Boston gave to the 
Department of Emergency Services in 
making air transport arrangements 
was extremely helpful. I would appre­
ciate it if you would pass my thanks on 
to them and others in your company 
who assisted Washington State in a 
time of need.

The help that Flying Tigers provided 
to Washington State and her citizens 
shall not be forgotten.
Dixie Lee Ray
Governor
State of Washington

Please extend my appreciation and 
that of my corporation to all involved 
in serving our account.
J.H. Wilson, Supervisor 
Import Operations
Business Machines Group 
Burroughs Corporation 
Dearbourne, Michigan

• Recently your company made two 
shipments to Hong Kong from San 
Francisco involving a special program 
for the promotion of California wines 
and produce in Hong Kong.

My entire reason for writing this let­
ter is to let you know what a pleasure it 
was to work with your staff in San 
Francisco and Los Angeles. In my 
opinion, there is only one way to fly 
cargo, and that is with Flying Tigers.

Specifically, I would like to mention 
names of your personnel who we found 
so very special. Mary Harvey (admin­
istrator advertising, and sales promo- 
tion-HDQ); Cyril Murphy (director 
regulatory affairs-HDQ); Art Shoe­
maker (manager customs service- 
SFO); Alfred Whitley (chief opera­
tions supervisor-SFO), a very under­
standing fellow who understood my 
concern; Kevin Brown (terminal sales 
manager-SFO); and Bob Jenkins 
(then marketing manager-SFO).

You can be assured that whenever the 
need for air shipments are mentioned, 
Flying Tigers will be in the “front 
office.”
Glenn D. Waring
Corporate Marketing Consultant 
Int’l. Customs Service, Inc.
San Francisco, California

- 7%^
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